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"Welcome to Providence..." Introduction 
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..and welcome to the Sixth Annual National Conference of College Broadcasters! 
This is expected to be our largest conference to date, with more than 700 delegates and media 
professionals meeting in Providence for this extended weekend. Weareconfident that you will 
leave here inspired by what you have absorbed, re-energized to take on challenging issues, and 
informed about the media world should you enter it for your career. 


The Conference this year features 80 seminars, panels and speeches by a broad and impressive 
array of speakers from across the media spectrum. Topics range from news to engineering, 
from cable networks to marketing, from fundraising to desktop video and more. You will 
recognize many of the panelists’ names and session topics, but we hope you will also explore 
areas you do not know much about because — like the media industry itself — the wealth of 
information and expertise here is vast. Conference attendees are approachable — collect 
business cards and follow up after the conference. You never know whereit might lead one day. 


NACB now begins its sixth year, with total membership topping 900 (including more than 570 
station members). That proves you have found our member services valuable—College 
Broadcaster magazine, U Network, national and regional conferences, the NACB Station 
Handbook, national college radio cooperative, discounted station ratings, the NACB Newsletter, 
free expert legal and engineering help, representing you on national issues and helping solve 
your specific station problems. 


We are particularly excited this year about our international delegations — from Bulgaria, 
Canada, Denmark, England and Germany - and U. S. member representation from Maine to 
Alaska to Texas. Join us Thursday at the IMPS Music Showcase to hear some new indie acts, 
plus wander over to The Strand to see Aimee Mann perform. On Friday, attend the ASCAP 
Music Showcase, featuring breaking artists. Before you return home, we hope you attend 
Sunday's Food for Thought Roundtables — discussions with your peers on a variety of topics. 


We are trying new things this year at the Conference. We've moved the keynote address to 
Saturday morning and added a Media Job Fair - your opportunity to frankly discuss job 
opportunities with executives at various companies and in various industries. And check out 
NACB's first compilation CD -"A Bunch of Songs.” 


We are proud to present the 3rd Annual National College TV Programming Awards, the 3rd 
Annual National College Radio Awards and the 3rd Annual U Festival of Student Film and 
Video. Cash and prizes totalling over $7,000 will be awarded in a gala ceremony on Saturday 
night, emceed by comedian Bill Maher. These awards recognize college radio and TV as 
exciting media in which to work. 


All forms of media from all over the world are coming together for this Conference — your 
Conference — of College Broadcasters. In fact, our theme this year, "Fast Forward: Convergence 
in Communications” emphasizes the trends in media which increased networking and ad- 
vanced technology are making possible. Let’s take advantage of our time together. 


Glenn, JoAnn, Gordon and Michael 
NACB Directors 
DDD DON eee Oe 


2 Convergence in Communications 


General Information & Directions 
A. Information Center, Badges, Parking, Tickets, Etc. 


pec 


ic Schedule of Events 


wes) At-A-Glance Listings of Seminars, Meetings, and Times 


Description of Events 
Detailed Descriptions of Panels, Workshops, and Special Events 


Radio Awards 17 
TV Awards 19 


Zi oo Background 


Backgrounds on the Media Professionals, Your Host City and More 


Biographies 21 
Map of the City 32 
Acknowledgments 37 


34 icp Nightlife & Other Basic Issues 
FS S| You Can Get What You Want, and Get What You Need 


Restaurants and Bars 38 
Entertainment 39 
Local Necessities 39 
Miscellaneous Services 40 
Exhibitors 41 
38 Appendix 
Other Essentials 
Profile of NACB/U Network 42 
Advertisements 44 
General 44 
Downtown/Biltmore area 54 
Wickenden/S. Main area 59 
Thayer St./Brown U. area 61 


~~ ee 0 NN a LN Li Le La LL I irre 


conterence guide credits 


Cover Design Bob Lukens Layout/ Editing JoAnn Forgit 

Writing JoAnn Forgit Glenn Gutmacher 

Advertising Sales Glenn Gutmacher Gordon Kent 
Michael Hummel Book Printing Beacon Press 


Nari ON AL 3 


ja. ES 


Registration and formation 

Thu 12pm-6pm, Fri 9am-6pm, Sat Jam-4pm 
Registration in the Garden Room of the Omni 
Biltmore Hotel (2nd floor) is NACB’s center of 
operations during the Conference. If you do 
not know where to go, who to ask, or what to 
do, come to registration. You can leave and 
pick up messages at registration. 


Your Badge 

Your badge is your ticket to every conference 
event this weekend. Do not lose it. Display it 
prominently at all times. Badges are non- 
transferable. 


Conference Shuttle 

SAT 9am-2pm; 7pm-11:30pm 

For your convenience, NACB provides a free 
shuttle for events taking place at the Brown 
University campus. The bus will run between 
Brown’s Faunce Arch, the Biltmore Hotel and 
the Holiday Inn, making the rounds every 25 
minutes. 


Brown Campus Phones and 
Biltmore Courtesy Phones 

The blue light phones mounted on posts and 
buildings around the Brown campus only dial 


within the Brown campus community. Feel 
free to use them for any on-campus calls. 
There is an red emergency button for instant 
connection to campus security. The Biltmore 
has white courtesy phones on various func- 
tion levels for calls within the hotel. 


Safety 

We're very proud of our home, but Provi- 
dence, like any other city, can be somewhat 
unsafe after dark. We urge you to exercise 
extreme caution when walking around cam- 
pus and downtown. Never walk alone at 
night; goin groups or take available transpor- 
tation. 


Alcohol Policy 

The drinking age in Rhode Island is a strictly- 
enforced 21 yearsof age. Youmay becarded/ 
proofed at bars and clubs during your stay in 
Providence. 


Parking 

All participants may use Providence street 
parking during the day. In addition, you can 
leave your car at the Biltmore Hotel ($7/day 
unless you area registered guest) and use the 
NACB shuttle bus for campus events. 


Run for NACB's 
Executive Boare! 


Turnin your application by Thu. 
11/11 at the 5pm Candidates 
Meeting in State Suite C. Forms 
will be on-hand at the meeting 
and atthe Registration table. Pre- 
applied candidates must attend 


this meeting also. 


We Want U 
for the U Boare!! 


Turnin your application by Thu. 
11/11 at 6pm at Registration. 
Forms will be available only at 
the Registration table. Youmust 
attend the U Network® Plan- 
ning Session on Friday morning 
with other affiliates. 
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Thursday, November 11 


2-2:55pm 


Faculty & Stati Meeting 
Lobby Suite A 
Mod: Nancy Kaplan, Prof., Hofstra U. 


Music Breakout: CHR 

State Suite B (2nd Floor) 
Mod: Jon Burlew, General Mgr., KTCC-FM 
Ken Lucek, AGM, PGD 


Student GMs: Radio 
Bacchante (2nd Floor) 
Mod: Jason Bordoff, General Mgr., WBRU 


Student General Managers: TV 
State Suite C (2nd Floor) 
Mod: Maeve Richmond, General Mgr., BTV 


3-3:55pm 


Introduction to College Radio 
Bacchante (2nd Floor) 
Mod: Glenn Gutmacher, Exec. Dir., NACB 
Vic Michaels, General Mgr., WGAO-FM 
Sean O'Connell 


Introduction to College TV 
State Suite C (2nd Floor) 
Mod: Tony Silvia, Prof., U. of RI 
Randall King, Faculty Adv., WENC-AMcc 


Tenure & Promotion Consideration 
Lobby Suite A 

Mod: David Burns, Prof., Georgia Southern U. 
The Special Event Fundraiser 
State Suite B (2nd Floor) 


Mod: Mark Tolstedt, Faculty Adv., WWSP 
Ronnie Bankston, Prof., UW-Stevens Point 


4-4:55pm 
Cable FM & Carrier Current Radio 


Nati 


Bacchante (2nd Floor) 
Mod: Glenn Gutmacher, Exec. Dir., NACB 
Mike Hummel, Music Marketing Dir., NACB 
Randall King, Faculty Ado. WENC-AMcc 
Dave Schiano, Consultant, Straightline Cons. 


College Media in Other Countries 
State Suite C (2nd Floor) 
Mod: Mark MacLeod, Exec. Dir.-elect, NACB 
Svetoslav Gatchev, Radio Aura, Bulgaria 
Lars Rikart Jensen, Radio Energy, Denmark 
Dr. H. Steinforth, U. Bremen, Germany 


Media Curriculum 
Lobby Suite A 
Mod: Tony Silvia, Prof., U. of RI 


Power Communication: Part 1 
State Suite A (2nd Floor) 
Mod: David Kane, Pres., Dave Kane Ideas 


The Volunteer Stat} Dilemma 
State Suite B (2nd Floor) 
Mod: Drew Jacobs, General Mgr., WBZC 


5-5:55pm 


Desktop Video 
Bacchante (2nd Floor) 
Mod: Paul Roselli, Brown U. 
Phil Palumbo, Prof., Rhode Island College 
Beth Roy, CoSA 
Tricia Vanacore, Avid Technologies 


NACB Executive Board 
Candidate Orientation 
State Suite C (2nd Floor) 

Mod: Steve Klinenberg, Chairman, NACB 


Power Communication: Part 2 
State Suite A (2nd Floor) 
Mod: David Kane, Pres., Dave Kane Ideas 


Screening: Comedy Central 
Ballroom Foyer (17th Floor) 
Mod: Monique Hart, Mgr./Program Devel., 
Comedy Central 
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U Track - Introduction 
Lobby Suite A 
Mod: David Singh, Network Advisor, NACB 


Writing a Governing Document 
Bacchante (2nd Floor) 
Mod: Elizabeth Replogle, GM, KJHK 


8-1lpm 


Opening Night Showcases 
IMPS Music Showcase atLupo’s 
Aimee Mann at The Strand 


Friday, November 12 
10-11:20am 


Kitchen Sink Radic Theatre 
Ballroom Foyer (17th Floor) 
Mod: Sue Zizza, Acting GM, WHRU 
Sean Carolan, Hub City Spoke Repair 
George Zarr, Radio Producer 


National College Radio 

Cooperative 

Grand Ballroom (17th Floor) 
Mod: Gordon Kent, Comm. Dir., NACB 
Caroline Riley, Sr. Account Mgr., Interep 
Richard Sienko, Pres., Target Broadcast Sales 


U Network Planning session 


L’ Apogee 17 (17th Floor) 
Mod: David Singh, Network Advisor, NACB 


11:30am-1pm 


NACB Annual Business Meeting 
Grand Ballroom 


1:30-2:45pm 
Comedy Writing 


Bacchante (2nd Floor) 
Mod: David Bartis, Dir./Creative Affs., HBO 


Monique Hart, Mgr./Prog. Deo., Comedy Ctrl. 


Evaluating Student 
Organisations: Assessment 
Salon 7 (18th Floor) 

Mod: Chris Sadler, Prof., UW-Stevens Point 


Radio News 

State Suite A (2nd Floor) 
Mod: Henry Santoro, News/Features, WENX 
Charles Hinman, News, WSNE-FM 


Roles of the PD and MD 

State Suite B (2nd Floor) 
Mod: Steve Warren, President, MOR Media 
Tony Mascarro, Music Dir., WPRO-FM 


Satellite & Syndicated 
Broadcasting 
Salon 3 (17th Floor) 
Tom Star, Pres., Sports Final Radio Network 
Gary Chetkof, President, Radio Woodstock 


Selling a Script 

Ballroom Foyer (17th Floor) 
Mod: Steve Klinenberg, Chairman, NACB 
Michael Gonzalez, Biola U. 
Bob Gumer, Agent, ICM 


Teleconferences & Distance Ea. 
Salon 2 (17th Floor) 
Mod: Jack Sousa, Dean, Cmty. College of RI 


TV Programming Philosophies 
State Suite C (2nd Floor) 
Mod: Vicky Gregorian, RHI TV Sales 


U Track - Preplanning goals 

Lobby Suite A 
Mod: David Singh, Network Advisor, NACB 
Doug Herzog, Sr. VP/Programming, MTV 
Alison Stewart, Producer, MTV 


Virtual Reality 

L’ Apogee 17 (17th Floor) 
Mod: Robert Campanell, Producer, Cyberia 
Michael Johnson, MIT 
Jim McCluskey, Sequence Coord., U. of OK 
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3-4:15pm 


Careers in TV Development 
Bacchante (2nd Floor) 
Mod: David Bartis, Dir./Creative Affs., HBO 
Bob Gumer, Agent, ICM 


Corporate Video 
Salon 2 (17th Floor) 
Mod: Paul Roselli, Brown U. 


Evaluating Student 
Organizations: Case Study 
Salon 7 (18th Floor) 
Mod: Chris Sadler, Prof., UW-Stevens Point 
Glenn Gutmacher, Exec. Dir, NACB 


Intemships in the Media 
L’ Apogee 17 (17th Floor) 


Mod: David Burns, Prof., Georgia Southern U. 


Geoff Bird, Writer/Producer, Cinemax 
Caroline Riley , Sr. Account Rep., Interep 


Music Licensing 

Salon 3 (17th Floor) 
Mod: Steve Blinn, Dir. Media Rel., BMI 
Tom Cashman, Station Rel./NE, ASCAP 
George Clay, Regional Dir./Telecomms., BMI 


Music Video: Meet the Reps 
State Suite B (2nd Floor) 
Mod: Jill Karagezian, Exec. Dir., MVA 
Tina Dunn, Nat'l Mgr./Video, Polygram 
Gary Fisher, College Video, Columbia/Sony 
Dave Sanford, Mgr. Nat'l. Alt., Relativity 
Mark Klein, Nat’! Dir., Relativity 
Sharon Steinbach, Editor, CVC Report 


Radio Programming Software 

State Suite C (2nd Floor) 
Mod: Warren Kozierski, General Mgr., WBSU 
John Konya, Prod. Spec., RCS 


Record Company Relations 
Ballroom Foyer (17th Floor) 


Mod: Tony Mascarro, Music Dir., WPRO-FM 


Jeff Pachman, Label Mgr., Rockville Records 


Nati 
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Friday 


Alyson Shapero, Nat'l College Radio Promo, 
Sony Music 

Mark Schmidt, Megaforce/Crazed Mgmt. 

John Cohen, Alt. Promo. Mgr., EMI/SBK 

Jeff Sodikoff, Alt. Promo. Reg. Mgr., Mercury 


TV News and Technology 
State Suite A (2nd Floor) 
Mod: Donovan Myrie, Producer, Time Inc. 


U Track - Production Assignments 
Lobby Suite A 
Mod: David Singh, Network Advisor, NACB 
Doug Herzog, Sr. VP/Programming, MTV 
Alison Stewart, Producer, MTV 


4:30-5:45pm 


Continuing Education 
Salon 2 (17th Floor) 
Mod: Holly Beretto, St. Louis U. 
Bill Balthrop, Chair{Comm. Dept., UNC- 
Chapel Hill 
Jan Roberts-Breslin, Grad. Adm., Emerson 


Educating Your Audience 
State Suite A (2nd Floor) 
Margaret Hennessey, Amnesty Int'l. 
Nick Keller, NWF 
Frederick Massie, Save the Bay 
Cheryl Zoeller, Red Hot Organization 


Generation X: The Target 

Market 

State Suite C (2nd Floor) 
Mod: Gordon Kent, Comm. Dir., NACB 
Marilyn Adler, Sr. VP/Mktg., Creative Targets 
Howard Handler, Sr. VP/Marketing, MTV 
Andrew Besch, Sr. VP/Marketing, Sci-Fi 
Gerry Boehme, VP/Research, Katz Radio 


High School & 2 Year School 
Media Concems 
Salon 7 (18th Floor) 
Mod: Ron Pesha, GM, WGFR-FM 
Amy Hackett, NNPS Cable 6 
Bob Long, General Mgr., WSTB 
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Music Industry Careers 
Ballroom Foyer (17th Floor) 
Mod: Jeff Cohen, Assoc. Dir., BMI 
Steve Blinn, Dir. Media Rel./Licensing, BMI 
George Clay, Reg Dir./Telecomms., BMI 
Jill Karagezian, Exec. Dir.,M VA 
Sharon Steinbach, Editor, CVC Report 


Promotions Campaign: Start to 

Finish 

State Suite B (2nd Floor) 
Mod: Cha Chi LoPrete, Promo. Dir., WBCN 
Ginny Markowitz, Dir/Mktg&Prom, WENX 
Ted Kelly, Promotions Dir., WCBS 


Radio Engineering: Tips and 
Tricks 
L’ Apogee 17 (17th Floor) 
Mod: Jim McCluskey, Seq. Coord., U. of OK 
Mark Fisher, Engineer, WHJY 


TV Engineering: More for Your 
Money 
Salon 3 (17th Floor) 

Mod: Robert Yankowitz, Eng., WJAR 


U Track - Followup 

Lobby Suite A 
Mod: David Singh, Network Advisor, NACB 
Doug Herzog, Sr. VP Programming, MTV 
Alison Stewart, Producer, MTV 


Writing tor Primetime 


Bacchante (2nd Floor) 
Mod: David Bartis, Dir./Creative Affs., HBO 


9pm 


ASCAP Music Showcase 
Last Call Saloon 


Saturday, November 13 
10-11:20am 


Keynote Address by Stan Thomas 
Salomon 101, Brown U. 
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11:30am-1Ipm 


Convergence in Communications 
Salomon 101, Brown U. 


Mod: Susan Rook, Reporter, CNN 

John Hayes, VP/TV, Prov. Journal B’cast. 
Henry Holtzman, Research, MIT Media Lab 
Tom Loreten, GTE Main Street 

Stan Thomas, CEO, Sega Channel 

Ed Turner, Exec. VP, CNN 


2-3:30pm 


Media Job Fair 
Grand Ballroom (17th Floor) 


3:45-Spm 


Aircheck & Resume Review 
Salon 2 (17th Floor) 


Mod: Oedipus, Program Dir., WBCN 


Creating a Station entity 
State Suite A (2nd Floor) 


Andrew Besch, Sr. VP/Mktg., Sci-Fi 
Marilyn Kass, Smash Advertising 


FCC, ts Regulations and You 
Salon 7 (18th Floor) 


Mod: Cary Tepper, Sr. Assoc., Meyer, Faller, 
Weisman & Rosenberg 

Eleanor Applewhaite, General Counsel, 
WNET-TV 

T. Barton Carter, Boston U. 

John Crigler, Partner, Haley, Bader & Potts 


Just Sporting 
L’ Apogee 17 (17th Floor) 


Mod: Warren Kozierski, General Mgr., WBSU 
Bill Baer, Sports, WLNE-TV 

Frank Carpano, Sports, WJAR-TV 

Len Clark, General Mgr., WUEV 


Running Campus Promotions 
Bacchante (2nd Floor) 


Mod: Gordon Kent, Comm. Dir., NACB 


Communications 


Saturday-Sunday i= 


Paul Tedeschi, Collegiate Advantage 
Marilyn Adler, Creative Targets 


Show and Tell 
State Suite C (2nd Floor) 
Mod: Sheila Shayon, VP/Spec. Proj., HBO 
David Bartis, Dir./Creative Affairs, HBO Ind. 
Prod. 
Danny Schecter, Exec. Prod., Globalvision 


The Clinton Campaign Continues 
Ballroom Foyer (17th Floor) 
Mod: Susan Rook, Reporter, CNN 
Bernice Buresh, Diector, WPPP 
Lawrence Grossman, Horizons TV 
Mark Jurkowitz, Media Critic, Phoenix 
Dirk Smillie, Asst. to the Exec. Dir., Freedom 
Forum 


Where is the Alternative? 

State Suite B (2nd Floor) 
Andy DiGiovanni, Music Dir., WOOM-FM 
Dee Dee Kearney, Alt. Artist Devlop., PGD 
Mike Osborne, Program Dir., WBRU-FM 
Alyson Shapero, Nat’! Dir. Alt. Promo., Sony 
Boy Troy Smith, Music Dir., WENX-FM 
Kurt St. Thomas, Program Dir., WENX-FM 


5:15-6:30pm 


Cable Networking 
State Suite A (2nd Floor) 
Andrew Besch, Sr. VP/Marketing, USA 
Networks 
Lawrence Grossman, Horizons TV 


Monique Hart, Mgr./Prog. Dev., Comedy Ctrl. 


Careers in Radio 
Ballroom Foyer (17th Floor) 
Mod: Michael Keith, Boston U. 
Caroline Riley, Sr. Account Mgr., The Interep 
Radio Store 
Troy Smith, Music Dir., WENX 
Mark Razz, Music Dir., WAAF-FM 


Color Commentary 
L’Apogee 17 (17th Floor) 


Nati 


Mod: Warren Kozierski, General Mgr., WBSU 
Len Clark, General Mgr., WUEV 
Tom Star, Pres., Sports Final Radio Network 


Fundraising 
State Suite B (2nd Floor) 
Mod: Glenn Gutmacher, Exec. Dir., NACB 
Mark MacLeod, incoming Exec. Dir., NACB 
Cary Tepper, Sr. Assoc., Meyer, Faller, 
Weisman & Rosenberg 


Legal Issues in Cayman's Terms 
Salon 3 (17th Floor) 
Clarence Beverage, Pres., Communications 
Tech. 
Eleanor Applewhaite, General Counsel, 
WNET-TV 


Paper Presentations 

Salon 2 (17th Floor) 
Mod: Mark Tolstedt, UW-Stevens Point 
Drew Jacobs, GM, WBZC 
Mark Mills, St. Cloud State U. 


TV Talk Shows 
Bacchante (2nd Floor) 
Mod: Garth Ancier, Exec. Prod., Ricki Lake 
Show 


8-1lpm 


U Festival of Student Film & 
Video Awards ceremonies 

3rd Annual National College 
Radio Awards 

3rd Annual National College TV 
Programming Awards 

Salomon Center auditorium, Brown U. 

Hosted by comedian Bill Maher, Comedy 
Central 


Sunday, November 14 


9:30-11:30am 


Food tor Thought 
Grand Ballroom (17th Floor) 
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Thursday 
Thursday, November ti 


2-2:55pm 


Faculty & Stati Acquaintance 
Meeting 

This annual get-together covers various topics 
unique to the positions of faculty /staff advi- 
sors of student stations, as well as curriculum, 
tenure and promotion issues. Bring plenty of 
ideas and business cards to share. 


Music Breakout: CHR 

What's hot and what’s not in student radio 
CHR? Bring your ideas to this informal 
roundtable, moderated by a current college 
radio manager and record label rep. 


Student GMs: Radio 

Stop reinventing the wheel. Ask your peers 
how they find solutions to their problems. 
You probably have lots in common. 


Student General Managers: TV 
Student TV is growing in leaps and bounds. 
Meet with peers to discuss politics and prob- 
lems in this session for student managers. 


3-3:55pm 
Introduction to College Radio 


Are youstarting up a student radio station, or 
taking the reins of a struggling one? Then this 
is not a session to miss! Talk with NACB’s 
college radio expert plus others who have 
managed college stations from the get-go. 


Introduction to College TV 

From equipment purchases to production fa- 
cilities to programming ideas, founding a stu- 
dent TV outlet isno easy task. This session will 
cover potential start-up obstacles as well as 
sorting priorities and tasks. 


Tenure & Promotion 
Considerations 
Faculty and staff for student media are en- 


Description 


couraged to join this session to talk about their 
school’s requirements for promotion and ten- 
ure, with special emphasis on evaluating cre- 
ative work in the review process. 


The Special Event Fundraiser 

Your station can make some money and get 
some publicity by staging alarge event. Other 
student stations have! Learn alternative meth- 
ods of fundraising in this session, besides gen- 
eral underwriting. 


4-4:55pm 


Cable FM & Carrier Current Radio 
No broadcast frequencies left in the market? 
Don’t have the money to put up a tower? 
Don’t want to deal with FCC? Cable FM and 
carrier current are alternative means for broad- 
cast for college radio. Find out the pros and 
cons. 


College Media in Other Countries 
Join students and faculty from Bulgaria, 
Canada, Denmark and Germany to talk about 
student media in America and in lands across 
the Atlantic. 


Media Curriculum 

Will education meet the needs of students 
graduating into a new era of communications 
and media? Faculty and Staff are invited to 
discuss current course curricula and ideas for 
the next millenium. 


Power Communication: Part 1 
Looking for the secret to success? The key toa 
good interview? What's behind self-confi- 
dence? Power Communication! This seminar 
will teach you how to take command and 
overcome resistance from others. 


The Volunteer Stati Dilemma 

We hope everyone will share their two cents’ 
worth for one of the most common student 
station dilemmas: recruiting, training and 
keeping a volunteer staff. 
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Descriptions 


5-5:55pm 


Desktop Video 

Computers were great when you could play 
video games and do papers on them. Now 
you can even make movies, on air graphics 
and more with the right hardware and soft- 
ware packages. Talk with professionals for 
their reviews. 


Executive Board Candidate 
Orientation 

Students applying for NACB’s Executive Board 
of Directors are required to attend this Q&A to 
discuss the position responsibilities. Anyone 
curious about the organizational structure of 
NAC is also invited to attend this session. 


Power Communication: Part 2 

Part Two continues to teach you how tolet the 
real power you have to shine through so you 
can knock ‘em dead —in the board room, in the 
studio, in the corporate offices, and where it 
counts most: inside you! 


Screening: Comedy Central 
Comedy Central presents clips from five sig- 
nature shows: “Comic Justice,” “Politically 
Incorrect,” “Whose Line Is It, Anyway?,” “Kids 
in the Hall,” and “Mystery Science Theater 
3000.” Brief backgrounds on the history of 
each show will be discussed, as will the overall 
programming philosophy of Comedy Cen- 
tral. 


U Track: Introduction 

The National College TV Production “Where 
is the Alternative” starts here! At this ice- 
breaker student TV producers will meet one 
another and become familiar with an over- 
view of U Track and thenational coordinators. 


Writing a Governing Document 
Revise or update your station’s most valuable 
resource guide. Or if you’re starting from 
stratch, find out how to compose a station 
constitution. 


Nari 


Thursday-Friday 


Friday, November 12 


10-11:20am 


Kitchen Sink Radio Theatre 

What does it take to produce audio theater for 
today’s audience? From writing and record- 
ing to acting and sound design, this workshop 
will help you see into the elements needed to 
produce award winning productions. 


National College Radio 
Cooperative 

The National College Radio Cooperative be- 
tween The Interep Radio Store and NACB — 
our ongoing joint venture to bring much- 
needed underwriting dollars to student radio 
— has enjoyed much success of late. Meet the 
salespersons who get those national accounts 
and get your questions answered. 


U Network Planning session 

U Network® has undergone a tremendous 
transformation since its inception in 1989. All 
U Network affiliates are encouraged to attend 
thismeeting todiscuss programming and other 
concerns. In addition, representatives for the 
newly-created U Board will be elected. 


11:30am-1lpm 
NACB Annual Business Meeting 


Asanational trade organization, NACBisrun 
by itsmembers. During this time, we invite all 
members to meet the staff, Executive Board 
and other members of the association. In 
addition, elections for the 1994 Executive Board 
of Directors will take place. 


1:30-2:45pm 
Comedy Writing 
Comedy development is serious work. From 


sitcoms to an entire network, these executives 
have learned to make ‘em laugh. 
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Friday 


Evaluating Student 

Organizations: Assessment 

Take a look at your student media outlet from 
acommunications pespective. Bring out your 
clipboard as you learn about operations and 
framework, providing insight to your own 
station’s management. 


Radio News 

Quality radio newscasts are more than re- 
hashes of the latest wire notice or newspaper 
scoop. In an environment of media hounds, 
how can one get to the real story? 


Roles of the PD and MD 

Just what are the responsibilities of a program 
director and a music director in the profes- 
sional radio arena? Student radio program- 
mers may be in for a bit of enlightenment. 


Satellite & Syndicated 
Broadcasting 

Have some gaps in your program schedule? 
For those with access to a satellite dish, the 
sky’s the limit. Others with more limited 
resources, though, can get additional program- 
ming through a variety of syndicated sources. 


Selling a Script 

Fade In: Aroom of aspiring screenwriters, still 
students, meet with down-to-earth Holly- 
wood types, discussing “lunch” and “options.” 
That’s where the story begins... 


Teleconferences & Distance Ea. 
Discuss how existing media facilities can be 
slightly modified in order to provide tele- 
course instruction to the community. Learn 
step-by-step how to create a telecourses divi- 
sion, how to market it and how to determine 
lucrative course offerings without alienating 
the faculty who teach in those departments. 


TV Programming Philosophies 
Discuss television philosophies — program- 
ming, that is — with a board member from the 
National Association of Television Program- 
ming Executives (NATPE). 


Descriptions 


U Track: Pre-planning goals 
Preparing for the national college TV produc- 
tion in this session means meeting the execu- 
tives from MTV and the coordinators from 
NACGB. Everyone will have a chance to brain- 
storm ideas for the production as well. 


Virtual Reality 

It’s the latest arcade game fad and one of the 
hottest media topics. Researchers and pro- 
grammers in the field will give you the latest 
update in what is an ever-changing field. 


3-4:15pm 


Careers in TV Development 

The television industry holds more opportu- 
nities for individuals than just camera opera- 
tors, newscasters and engineers. Questions 
like "What is a Development Executive?", 
"What does an agent do?" and "How can I get 
your job?” are answered here. 


Corporate Video 

Directing for the big screen, it’s not, but there 
is a variety of options for videographers in 
corporate video — at the amateur and profes- 
sional levels. 


Evaluating Student 

Organizations: Case Study 

Part two of this session will look at a particular 
organization of which you are all familiar as a 
case study: NACB! 


Intemships in the Media 

Internships are more than resumé fluff. It’s 
what you know and who you know that gets 
you a job in media nowadays — much of which 
comes from internships. Learn about finding 
theinternship that’s right for you, and market- 
ing the skills you’ ve gained from an internship 
to future employers. 


Music Licensing 


Music licensing is a gray area for many stu- 
dents — since there are the various complex 
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types of licensing for broadcast, production 
and rebroadcast. Learn about your obligation 
as a college broadcaster and producer, and get 
the latest information about the status of mu- 
sic licensing for campus television. 


Music Video: Meet the Reps 
Increase your awareness of labels that provide 
product to and have promotional tie-ins with 
college TV by meeting the reps. Learn what 
they require of you so you can finally start 
getting the service that your radio counter- 
parts have had for years. 


Radio Programming Software 
Having a hard time — if you have any time — 
scheduling your currents? Let your computer 
help you. Find out about software packages 
designed for broadcast stations to assist them 
in their programming. 


Record Company Relations 
Although this type of session has a notorious 
reputation for becoming a soapbox for per- 
sonal gripes, we hope that everyone will use 
this time constructively to find solutions to 
problems that affect product servicing, music 
and promotional tie-ins. 


TV News and Technology 

Rapid advances in video technology mean 
drastic changes for everyone in media, includ- 
ing newsgatherers. Applications of the latest 
programming hardware and software to the 
broadcast news industry is discussed. 


U Track: Production Assignments 
Now we get to the meaty part of the project. 
Structure for the production and producer 
assignements will be discussed. 


4:30-5:45pm 
Continuing Education 


In high school, there were counselors who 
could answer your questions about various 
colleges. But what resources does the current 
undergraduate have when considering fur- 
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ther education? Meet with current grad. stu- 
dents and professors from schools with ac- 
claimed media programs to discuss your op- 
tions. 


Educating Your Audience 

The role of the student station should always 
remain — in part — educational! Discuss the 
symbiotic relationship between stations and 
thevarious outsidenon-profit and educational 
organizations, as they work to make a differ- 
ence at your school and in the community. 


Generation X: The Target 
Market 

It’s the marketer's buzzword: GenX. This 
session will discuss what the Generation X 
market is, how professional marketers are try- 
ing to reach this elusive group, and how col- 
lege stations can use this information to reach 
their peers. 


High School & 2 Year School 
Media Concems 

Where there are similarities, there are also 
differences. High school, community college 
and junior college station managers are in- 
vited for this focus group on issues that affect 
them and their stations. 


Music Industry Careers 

The options for careers dealing with music go 
far beyond the confines of the on-air studio. 
The recording industry itself, label or artist 
representation, music publishing and licens- 
ing, music journalism and music business ad- 
ministration provide a wide spectrum of 
choices for the serious business major, DJ or 
ardent music lover. 


Promotions Campaign: Start to 
Finish 

Commercial station promotions and market- 
ing directors from two of the most competitive 
radio markets detail the how-to’s of their pro- 
motions, with tips on how to scale low-budget 
events. 
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Friday-Saturda 


Radio Engineering: Tips & Tricks 
Small budgets and high-priced equipment can 
make it difficult for the college station to up- 
grade. Specific technical questions from hard- 
ware purchases to equipment maintenance 
will be answered. 


TV Engineering: More tor Your 
Money 

Equipment holding together with duct tape 
and a prayer? Share horror stories and cre- 
ative solutions in this forum for TV engineers. 


U Track: Followup 

Let's wrap things up. This session will review 
the project discussion and outline individual 
producer schedules for the year. 


Writing for Primetime 

It’s 8 o'clock. Do youknow where your TV is? 
Get an overview of evening television — jobs, 
programming and more-from an executive's 
point of view. 


Saturday, November 13 
10-11:20am 


Keynote Address by Stan Thomas, 
CEO, Sega Channel 


11:30am-lpm 


Convergence in Communications 
Interactive networks and fiber optics. Baby 
Bells and cable companies. Computers and 
Internet. Media is coming together. This 
unique session will discuss how the media 
will be transformed with the combination of 
technological advances, new modes of pro- 
gramming and FCC regulations. 


2-3:30pm 
Media Job Fair 


Meet representatives informally from various 
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media companies in radio, TV, music and 
related industries and learn about the kinds of 
entry-level opportunities available and what 
it takes to get hired. Learn more than you 
would in an interview-without the pressure. 
Feel free to roam between the roundtables. 


Aircheck & Resume Review 

Demo tapes and resumés are a would-be DJ's 
entry to a radio station. Oedipus, program 
director of WBCN-FM/Boston will evaluate 
demo tapes on the spot, offering complements 
and constructive criticism that can help in 
your DJjob search. If you don’t have a tape 
with you, you are still welcome to come and 
ask questions. 


Creating a Station Wentity 
So as not to get lost in the crowd, cable and 
broadcast networks have had to carve their 
own niche. But how do they do it? 


FCC, ts Regulations and You 

The re-emergence of the Fairness Doctrine. 
The new Cable Act. Indecency. Obscenity. 
Duopoly. All these terms and more are part of 
a special language called “legalese.” To be 
informed for their station and the future, stu- 
dent broadcasters must have the latest facts 
about the FCC and its regulations. 


Just Sporting 

Professionals with vast sports broadcasting 
experience will provide you with tips to im- 
prove your sportscasting technique. They will 
also give you inside tips on the career outlook 
for TV sports. 


Running Campus Promotions 

The college campus is a target for many mar- 
keting and advertising groups. One key to a 
good campus campaign is using all available 
resources — which definitely includes campus 
media! Learn how you can effectively tie in 
with national promoters for successful events. 


Show and Tell 


This workshop is designed to give current 
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student producers the opportunity they crave 
— feedback from industry professionals. Take 
advantage of this time! 


The Clinton Campaign Continues 
While Ross Perot may have been named Ad 
man of the year in 1992 by Advertising Age, 
President Clinton looks to be next in 1993. Is 
the way Clinton manipulates media, in effect, 
manipulating the American people? 


Where is the Alternative? 

Setting the standards in music today are tradi- 
tionally “alternative” acts like Pearl Jam, U2, 
Smashing Pumpkins and Red Hot Chili Pep- 
pers. Now that the Alternative is the Main- 
stream, what defines “The New Alternative” 
and where does one find that sound? 


5:15-6:30pm 
Cable Networking 


The technological advances in media make for 
excitement in the arena of cable television. 
This session will take a closer look at some of 
the cable networks now available or soon to be 
launched. 


Careers in Radio 

Looking to jump into the big leagues of com- 
mercial broadcast upon graduation? Youmay 
want toconsider widening your options when 
trying to get a foot in the door. Learn where 
themoney is and what the titles really mean. 


Color Commentary 

If the audience can’t see the actionin the arena, 
the radio broadcaster must be there to supply 
it. Make the most of your coverage with tips 
from former sportcasters. In addition, learn 
about current positions at local broadcast and 
national sportscasting outlets. 


Fundraising 

A NACB Conference favorite. Get lots of 
fundraising ideas, while learning a bit about 
the law from NACB’s fundraising experts. 
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Legal Issues in Cayman's Terms 
Radio and TV legal and engineering counsels 
will answer your FCC and other technical 
questions. Learn about the Commission’srule 
changes, how they will affect college stations 
and how to define what is permissable in 
broadcasting and cable. 


Paper Presentations 

Papers to be presented and discusses are “Giv- 
ing Your Students More Job Options with 
Their Communications Degree” and “Televi- 
sion News: A Critical Analysis.” 


TV Talk Shows 

Talk with a programming development ex- 
ecutive for actual TV talk shows - they’re all 
the rage, aren’t they? 


TV Violence 

TV creators beware —- we now have a labelling 
system for TV. Is this labelling an infringe- 
ment on First Amendment rights? Does it 
substitute for parental guidance? Or is it a 
necessary trade-off in a visual society that has 
progressed beyond its natural limitations for 
violence for such a pervasive medium? 


Women in Media: Having It All 
Women media executives are not such the 
rarity they used to be, but there are still linger- 
ing concerns of a “Glass Ceiling.” With family 
and work taking equal tolls on professionals 
these days, can anyone truly have it all? 


Sunday, November 14 


9:30-1lam 


Food tor Thought Brunch 

You'll get more than fed at this closing event. 
Wefill the Biltmore Ballroom with roundtables 
on virtually every topic imaginable. Look at 
the signs on each table and feel free to roam 
between them. Take part in the engrossing 
discussions, share ideas and make those last- 
minute contacts you couldn't get to earlier. 
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The 3rd Annual U Festival 
of Student Film & Video 


Welcome to the best of college film and video! We're proud to showcase this 
year's finalists along with our radio & TV awards. Thanks to our sponsors: All News 
Channel, Cartoon Network, HBO, MTV and TNT. Now sit back and take a look at 
what students can do on their own. 


TNT Student Drama Award 
Suzanne Hornwood, Boston U., “Bay State: Strange Bedfellows” 
Greg Hobson, Chapman U., “The Last Leaf” 
Dean Lemon, Clarion U. of PA, “Silent Whispers” 
Jeremy Haft, Syracuse U., “Late for Lunch” 
Todd Norris, U. of Missouri-Kansas City, “Signals” 


All News Channel Student News/Documentary Award 
Susan Faulkner, Stanford U., “I’d Rather Play Bingo” 
Alpha Epsilon Rho, Susan Notaro, St. John’s U., “St. John’s University” 
Susan Notaro, St. John’s U., “Flashback” 
Susan Notaro, St. John’s U., “The Best of St. John’s TV Club” 
Todd Norris, U. of Missouri-Kansas City, “Signals” 


Cartoon Network Student Experimental Film/Video Award 
Robert Campanell, George Washington U., “Cyberia” 
Maria Palazzi, Ringling School of Art and Design, “Window Pain” 
Jamie Maxfield, Rhode Island School of Design, “Rough Cut” 
Dave Kaul, Syracuse U., “The Power of Dreams” 


MTV Student Music Video/Special 
Dr. Jim Owens, Asbury College, “Good Distraction” 
Hunter Hays, Boston U., “Who Is It” 
Christy Angle, U. of North Texas, “No Emotion” 
Rudolph Valentino, Milwaukee Area Tech. College, “Milwaukee's Got The Blues” 


NACB Student PSA/Promo Spot Award 
Sheila Pate, Harding U., “You Could Be Next” 
Rob Ferguson, Eileen Hendler, Scott Rothenberg, Ithaca College,” Responsibility” 
Jeffrey Holzer, Mount Ida College, “A Cancer in Society” 
Ron Gates, R. O. P. of Monterey (CA) County School System, “Breast Feed Your 
Children” 


WBO Comic Relief Special Event Award 
Jenn Fentress, Emerson College, “1993 Emerson Evvy Awards” 
Rudolph Valentino, Milwaukee Area Technical College, “Milwaukee’s Got The Blues” 
Susan Notaro, St. John’s U., “The Dance Theater of Harlem” 
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The 3rd Annual National College Radio 
Awards 
Individual Awards Finalists 


NACB Creative Production Award 
Foothill College, KFJC, “The Haunted 
Credenza” 
Hofstra U., WRHU, “Eat the Worm” 
Rowan College of NJ, WGLS, “A Year in 
Review” 
St. Joseph’s College, WSJB, “A Miracle 
Come Back” 


Interep Radio Store Creative 
Promo Award 
Bethany College, WVBC, “Showtune 
Show Promo” 
Luzerne County Community College, 
WSFX, “Welcome Back Promo” 

Syracuse U., WJPZ, “Just Stick It” 

U. of Kansas, KJHK, “Friday Freebees” 


BMI Best DI/On Air Personality 
Award 
Colby Community College, KTCC, Mike 
Manning 
Colby Community College, KTCC, 
Chris “Lumpy” Schmalz 
Kansas State U., KSDB, Troy Coverdale 
William Paterson College, WPSC, 
Richard Kaminski 


Interep Radio Store Faculty 
Advisor of the Year 
Charles Bailey, WMUL, Marshall U. 
Fran Berger, WERS, Emerson College 
Len Clark, WUEV, U. of Evansville 
Pol vanRhee, KSJS, San Jose State U. 
Sue Zizza, WRHU, Hofstra U. 
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NACB Best News Report Award 
Ithaca College, WICB, “Midday 
Newscast” 
Syracuse U., WJPZ, “Z-89 News 
Update” 
U. of Central Oklahoma, KBLZ, “8am 
News Report” 
U. of Southern California, KSCR, “KSCR 
9:00 News” 


SPIN Public Affairs/Magazine 
Program Award 
Emerson College, WERS, “Bill Clinton’s 
Plan for Economic Recovery” 
Ithaca College, WICB, “Through No 
Fault Of Their Own: Children With HIV” 
Ithaca College, WICB, “WICB Reports” 
Marshall U., WMUL, “Full Patch: the 
Story of A.R.M.” 
UC-Berkeley, KALX, “North Gate 
Magazine” 


NACB Sports Play By Play 
Award 

Kansas State U., KSDB, “KSU Athletics” 

Marshall U., WMUL, “Marshall U. vs. 
Youngstown State U.” 
Westfield State College, WSKB, “Men’s 
Basketball” 
U of Evansville, WUEV, “U. of Evans- 
ville vs. Adrian College” 
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The 3rd Annual National College Radio 
Awards 


Station Awards Finalists Illinois State U., WZND, Recycling Program 
Syracuse U., WJPZ, Summer Slammer Jam 
Interep Radio Store Community —U. of San Francisco, KUSF, New Music Survey 
Service Programming A Alara’ 


Emerson College, WERS Interep Sasi 0 ae College Station 
Marshall U., WMUL the Year 
U. of San Francisco, KUSF Bowling ~~ State U., WFAL 
San Jose State U., KSJS 
Interep Radio Store Promotion/ Syracuse U., WJPZ 
rketing Campaign U. of San Francisco, KUSF 
Emerson College, WERS, Live on Gyroscope U. Texas-Austin, KTSB 


We Can Help on the Road to 


MULTIMEDIA Professional Broadcasting 
ADVENTURE 


EXPAND YOUR MIND... 
with over 60 Titles in Video 
VIDEO Production and Multimedia. 
EDITING 
Our books are invaluable tools for the student, video 
and broadcasting professional, showing you how to 
apply the latest technologies, create better and more 


CME EOE EE effective videos and presentations, understand 
market developments, and make savvy business 


decisions. 
PORTABLE 


VIDEO 
Stop by our booth to just browse or pick up a free 


catalog. Look for our special show coupons and ask 
about our upcoming titles! 


+++++4+ 


KNOWLEDGE INDUSTRY PUBLICATIONS, INC. 
TECREIOQUES 701 Westchester Avenue 
White Plains, NY 10604 
Call Toll-Free: 800-800-5474 


The 3rd Annual National College TV 
Programming Awards 


The Awards Ceremony 


This 3rd annual competetition seeks to identify and recognize oustanding student produc- 
ers from colleges and their campus TV stations in all programming genres. The continuing 
support of companies from across the broadcast and cable industry has made this awards show 
the most competitive and respected show of student works in the country. We express our 
thanks to these media visionaries and their kind support. They include: A&E/History TV, 
CNN Newsource, CNBC, Comedy Central, E! Entertainment TV, ESPN, and MTV. 


First and second place cash prizes will be awarded to students for Best Program Series in 
the following categories: comedy, documentary/public affairs, drama, educational, music, magazine 
show, newscast, on-air promo and sports. 


The awards were coordinated by NACB with final judging by leading names in the 
television /video industries including programming and marketing executives from the com- 
panies sponsoring the award categories. 


We hope you will enjoy watching the samples of these fine student productions compiled 
for this evening’s awards ceremony. Please join us in congratulating the finalists of this year’s 
competition. 


Awards Category Finalists 


CNN Newsource College TV Newscast Award 
Ithaca College, ICTV, “8 O'clock Report” 
U. of North Dakota, UND TV - Channel 3, “Changing Face of UND” 
U. of Missouri, KOMU-TV, “Newscenter 8 at Six” 
U. of Missouri, KOMU-TV, “Newscenter 8 at Ten” 


Comedy Central College TY Comedy Series Award 
Emerson College, Emerson Independent Video, “Brian’s Room” 
Michigan State U., WELM-TV, “Dave & Ed’s Cinema Degraded” 

Michigan State U., MSU Telecasters, “The Show” 
Ringling School of Art & Design, WUSF, “Window Pain” 


ALE/History TV Student Television Documentary Award 
Boise State U., University Television Production (Channel 10), “Tom Bray” 
Norwich U., Central Vermont Cable, “Dog Sledding” 
U. of Missouri, KOMU-TV, “Newscenter 8 Documentary” 
Washington State U., Cable 8, “A Documentary of the Life and Times of Edward R. 
Murrow” 
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Programming Awards 
Awards Category Finalists (continued) 


E! Entertainment TV Student Drama Award 
Boise State U., University Television Productions — Channel 10, “Minerva’s Shoes” 
Ithaca College, ICTV, “Semesters” 
SUNY Fredonia, WNYF-TV, “The Other Side” 
Washington State U., Cable 8 Productions, “The Long Good-bye” 


NACB College TV Educational Show Award 
Colorado State U., Student Television Productions, “Diversity at Colorado State U.” 
Gannon U., WETG-TV 66, “Peter Ponsil and the Great Tonsil Takeout” 
U. of North Texas, NTTV, “Dewey’s Dreams” 
U. of Missouri, KOMU-TV, “KidsCenter 8” 


MTV College Music Video Show Award 
Clarion U. of PA, WCUB TV, “Clarion Hot Trax” 
Emerson College, Emerson Independent Television, “City Rhythms #3 — Letters to 
Cleo” 
Milwaukee Area Technical College, WMVT-36, “John Downey, An American Composer” 
Fort Valley State College, FVSC Cable Channel 31, “The Beat” 


CNBC College TV Magazine Show Award 
Ithaca College, ICTV, “The Cayuga Connection” 
Ithaca College, ICTV, “Panorama” 
New York U. Journalism School, NYU-TV, “New York Windows” 
Norwich U., Central Vermont Cable, “Norwich Today” 


MTV College Television On-Air Promo Award 
Eastern Connecticut State U., ECTV 16, “Save the Earth PSA” 
Eastern Connecticut State U., ECTV 16, “Animal Protection PSA” 
Emerson College, Emerson Independent Television, “Emerson Independent Video 
Promo” 
Gannon U., WETG - TV 66, “Don’t Drink & Drive” 


ESPN College TV Sports Show Award 
Ithaca College, ICTV, “The Sports Page” 
Ithaca College, ICTV, “The Gridiron Report #2” 
U. of Central Oklahoma, KCSU-TV, “The Edmond Report” 
U. of Missouri, KOMU-TV, “Newscenter 8 Sports” 
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Marilyn Adler 
President, Creative Targets 

Marilyn launched Creative Targetsin 1979 
witha prophetic vision —- peer communication 
results in sales. As the first full service market- 
ing agency to directly target the student and 
twentysomething consumer, Creative Targets’ 
services have won industry recognition and 
honors; the Desi, Andy, Dr. Bill Robinson's Ad 
Age Award, Echo Award, and NACA honors 
highlight the trophy showcase. 

Creative Targets’ nationwide network of 
students and twentysomethings offers clients 
the most effective direct response programs, 
through such methods as sampling, market 
research and focus groups, direct sales, video 
production, customized promotional events, 
cause-oriented projects and more. 

A former teacher, Adler is committed to 
bringing corporate-financed, educational/ 
cause-oriented campaigns to young profes- 
sionals, students, families, and administra- 
tors. Ad Age, Adweek, Wall Street Journal, Bill- 
board, Boardroom, New York Times, and Crain’s 
Business have all profiled Creative Targets’ 
successes. 


Eleanor Applewhaite 
General Counsel/Secretary, Educational Broad- 
casting Corp. (WNET-TV) 

Prior to her current position at WNET-TV 
in New York, Eleanor was a member of the 
Law Department for CBS, Inc. She received a 
B.A. in government from Cornell U. and a 
Bachelor of Law from Columbia U. 

Eleanor is an active member of many pro- 
fessional organizations including the Ameri- 
can Bar Association, the Federal Communica- 
tions Bar Association and the Association of 
the Bar of the City of New York. Eleanor was 
recently named to the Board of Trustees of 
Columbia U. She also serves on the Board of 
the NAACP Legal Defense and Educational 
Fund, Inc. and is a member of theAdvisory 
Board of NACB. 


V. William Balthrop 
Chair, Dept. of Comm. Studies, UNC-Chapel Hill 
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Adler-Besch 


William isan Associate Professor and Chair 
of the Department of Communication Studies 
at the U. of North Carolina at Chapel Hill. His 
primary areas of teaching and research are in 
rhetorical theory and criticism, critical theory, 
and argumentation theory and practice. Dr. 
Balthrop served as Director of Forensics, and 
taught elective courses in management com- 
munication for the weekend and evening MBA 
progams at UNC's Kenan-Flagler and Duke's 
Fuqua School of Business. 

William received his undergraduate de- 
gree in Business Administration from Wichita 
State U., and his Master's and Ph.D. from the 
U. of Kansas. 


David J. Bartis 
Dir. of Creative Affairs, HBO Indep. Productions 

David currently splits his time between 
development of new programs for broadcast 
networks, cable and syndication and supervi- 
sion of current productions. David has acted 
as Current Executive for "Roc," "Martin," 
"Daddy Dearest" and "The Ben Stiller Show." 

David was the Current Executive for the 
first 35 episodes of "Fresh Prince of Bel Air." 
He has also held positions at Quincy Jones 
Entertainment, where he was the executive in 
charge of production for the syndicated "Jesse 
Jackson Show.” David worked for one year at 
Fox/Lorber,a television program syndication 
company. 

A Brown U. graduate and alum of its 
student TV station, BTV, David co-founded 
NACB and served as Associate Director and 
later its President until May, 1990. David is a 
member of NACB's Board of Trustees. 


Andrew Besch 
Sr. VP/Marketing, USA Networks 
In his current post at USA Networks, An- 
drew oversees the national marketing, adver- 
tising and promotion for not only USA Net- 
work, but the Sci-Fi Channel as well. 
Andrew juined USA Network in its incep- 
tion as Director of Marketing in 1979 with the 
responsibility of marketing USA to potential 
advertisers as well as affiliates. He added 
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marketing one year later. In 1983 Besch was 
promoted to Vice-President, Marketing and 
assumed the additional responsibility for con- 
sumer promotions, events and merchandis- 
ing, graphic services, and rnedia relations. 
Andrew was promoted to his current position 
in early 1990. He added the responsibility of 
marketing the Sci-Fi Channel in May 1992. 

Prior to his roles at USA, Andrew held the 
positions of Vice President of Finley Commu- 
nications, where he wrote and produced cor- 
porate videos; Eastern Sales Representative 
for Paramount Television Sales, where he was 
responsible for the syndication of off-network 
and theatrical films on the East Coast; Vice 
President and East Coast Sales Representative 
for Heritage Enterprises; and New Haven 
Branch Manager at Paramount Pictures Cor- 
poration, where he was responsible for theat- 
rical film sales for Southern New England. 

Andrew is a graduate of Bates College in 
Lewiston, Maine. 


Geotirey Bird 
Writer/producer, Cinemax 

Geoff is currently a writer/producer of 
on-air promotion at theCinemax cable net- 
work. This is his second time at parent com- 
pany Home Box Office, having worked there 
in a similar capacity in 1991-92. Geoff has also 
worked as an associate director at 
SportsChannel Pacific in San Francisco. 

Geoff graduated in 1991 from Boston U. 
with a B.S. in broadcasting/film. During his 
junior year, he served as General Manager of 
WTBU-AM, the school's carrier current sta- 
tion. Geoff is a former member of NACB's 
Executive Board of Directors (1989-90). 


Steven M Blinn 
Director, Media Relations/Licensing, BMI 

In his post today, Steve oversees a full 
range of public relations activities for the Gen- 
eral Licensing department of BMI, a major 
music licensing organization, as well as pro- 
viding support to the Telecommunications 
Licensing department. 


Biographies 


Steve's experience ranges from public re- 
lations and marketing work for clients in pro- 
fessional services, small and start-up busi- 
nesses, tourism, technology, sports, pharma- 
ceuticals, publishing, entertainment, political 
and not-for-profit. 

Steve received his B.S. degree from St. 
John's U. and an MBA in marketing from 
Adelphi U. 


Gerry Boehne 
Sr. VP/Dir. of Research, Katz Radio Group 

Gerry joined Katz in 1978 as Research 
Analyst. In 1982, he was appointed to Associ- 
ate Director, Radio Research and then later 
named as Research Director in 1985. In 1990, 
he was appointed to Vice President and Direc- 
tor of Research for Katz Radio Group before 
achieving his current position. Gerry worked 
as Research Analyst for Selcom Radio for two 
years before Katz Radio Group. 

Gerry obtained a B.S. in Journalism from 
Syracuse U.'s Newhouse School of PublicCom- 
munications in 1976. 


Bemice Buresh 
Director, Women, Press & Politics Project 
Bernice is a writer, lecturer and director of 
the Women, Press & Politics Project in Boston, 
which analyzes media coverage of women 
and public policy issues. The project's current 
work is on press coverage of health-care prac- 
tice and policy. Its study, "Who Counts in 
News Coverage of Health Care,” has been 
widely cited in reports on nursing and health 
care. 
Bernice has been a Visiting Scholar for the 
Women's Studies Program at Massachusetts 
Institute of Technology; a Fellow at the Joan 
Shorenstein Barone Center on the Press, Poli- 
tics and Public Policy and a Fellow at the 
Knight Journalism Program at Stanford U. 
Bernice is a frequent consultant for media 
organizations and writer for domestic and 
foreign publications, including Newsweek 
(where she was a correspondent and Deputy 
Chief), Time, New York Times, Los Angeles Times, 
Boston Globe and Chicago Daily News. 
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Bernice received her B.A. in journalism 
from the U. of Wisconsin-Milwaukee. 


Robert Campanelli 
Producer, Cyberia, Explicit Multimedia 

Robert produces the U Network® televi- 
sion series, "Cyberia." It's arave culture show 
featuring computer animations and techno 
music videos, and it has appeared at festivals 
around the world. "Cyberia" was one of the 
first TV programs to integrate virtual reality 
technology with broadcasting. 

Robert has installed virtual reality envi- 
ronments at raves on the east coast. He has 
also produced and directed techno music 
video, namely the computer animated "Flux" 
from Axon. 

He is currently a contributing writer for 
bOING bOING magazine, and contributing 
artist for Pix-elation. He has written for College 
Broadcaster, The Black Hole and B-Side. He has 
spoken at conferences about virtual reality 
and music video at the National Science Foun- 
dation, NACB, CMJ Music Marathon, U. of 
Baltimore and SIGGRAPH. 

Robert received his B.S, in Computer Sci- 
ence from Ohio State U. and his Master's De- 
gree from George Washington U. 


Sean Carolan 
Executive Producer, Hub City Spoke Repair 

Sean co-created Hub City Spoke Repair in 
1986 and has served as its Executive Producer 
since its resurrection as an independent pro- 
duction company in 1989, responsible for all 
aspects of the show including writing, per- 
forming, production, sales and distribution. 

Sean has also been Production Director at 
Rutgers U.'s WRSU-FM and at WHTG-FM in 
Eatontown, NJ, acommercial alternative rock 
station where he has also appeared as an on- 
air personality. 

Sean actually survives, however, by hold- 
ing down a Real Job, the details of which you 
probably wouldn't find very interesting. 


T. Barton Carter 


Professor, Boston University 
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Currently a communications department 
professor at B.U., Barton began his media ca- 
reer at Yale University's WYBC radio, serving 
as Sports Director and DJ in the late '60s and 
early "70s when the station made the transition 
to progressive rock, which put the station near 
the top of the market's ratings. He owned 
someradiostationsin Maine through the 1980s, 
but recently sold the last one due to limited 
time to manage them. Barton has written 
numerous books including The FCC and the 
Fourth Estate and The FCC and the Fifth Estate. 


Tom Cashman 
Station Relations/Northeast Region, ASCAP 

For the past three years, Tom has handled 
broadcast licensing and related issues for 
ASCAP in the northeastern U.S. while repre- 
senting the company at numerous national 
events. While his position involves extensive 
travel, Tom finds it gratifying to actually meet 
with and develop relationships with broad- 
casters from all types of markets and formats. 

Before life at ASCAP, Tom was a singer/ 
songwriter for ten years — so he knows both 
sides of the music licensing business. Playing 
ten instruments and performing both nation- 
ally andinternationally witha folk group called 
Stoutheart, under the auspices of (and under 
the influence of) Guinness Stout, he produced 
anumber of albums for his own and other folk 
groups. 

Tom received a dual degree from Mid- 
western U. in Communications and Psychol- 


ogy. 


Gary Chetkot 
President, Radio Woodstock 

Gary is currently acquiring radio stations 
and is engaged in syndicated programming 
ventures for commercial radio stations. 

Gary founded The College Alternative 
Broadcasting Network which produces syn- 
dicated radio programming for college radio 
stations. He has been involved in broadcast- 
ing for over ten years, having worked with 
Metropolitan Broadcasting Company, Legacy 
Broadcasting, Inc., Command Communica- 
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tions, Inc., WNEW-FM in New York City, 
WMMR in Philadelphia, KTWV ("The Wave") 
in Los Angeles, WLLZ in Detroit, KDWB in 
Minneapolis, WYHY and WSIX in Nashville 
and KRLD in Dallas. 

Gary has practiced entertainment law in 
New York City, specializing in the music re- 
cording industry. Immediately preceding his 
current independent ventures, he was also 
Assistant General Counsel to the Sillerman 
Companies. 


George Clay 
Regional Director, Telecommunications, BMI 

Since 1988, George has worked at BMI, 
taking music licensing to the New England & 
New York region. Prior to BMI, George worked 
in Sales at both radio and TV stations includ- 
ing WKFT-TV/Raleigh, NC, WEMJ-AM/ 
Laconia, NH, WKBR-AM/Manchester, NH, 
and WTOB-AM / Winston-Salem, NC. George 
also served as owner/manager for a brief time 
for WMJB-FM/Wrens, GA. 

George received his BA in Radio/TV/ 
Motion Pictures from the U. of North Caro- 
lina, Chapel Hill, in addition to an Associate 
Degree in Sociology from Wingate College. 


Jeti Cohen 
Associate Dir., Writer/Publisher Relations, BMI 

As Associate Director, Jeff plays animpor- 
tant role in fostering new relations with 
songwriters and publishers for BMI. As coor- 
dinator for BMI's Acoustic Round-up, associ- 
ate coordinator to BMI's Collaborators Con- 
nection, and guest lecturer at music schools 
and industry conventions, Cohen assists de- 
veloping songwriters and composers. 

Jeff began at BMI in March 1989 in General 
Licensing and soon moved into the company's 
Marketing Department as a Coordinator. He 
then transferred into the Writer/Publisher 
Relations Department as an assistant, where 
he remained until being named Associate Di- 
rector of Writer/Publisher Relations in Au- 
gust of 1992. 

Jeff received his B.A. from Franklin & 
Marshall College in Lancaster, PA. 


24 Convergence 


John Crigler 
Partner, Haley, Bader & Potts 

John is a partner in the communications 
law firm of Haley, Bader & Potts in Washing- 
ton, D.C. He is the author of an article on the 
FCC's regulation of "indecent" broadcast ma- 
terial, and a forthcoming article on the law 
banning the broadcast of gaming advertise- 
ments. In April, 1993, he was awarded the 
National Federation of Community Broad- 
casters’ Leadership Award for outstanding 
service to community radio. 

John received his law degree from 
Georgetown U. and a Ph.D. in literature from 
Yale U. John (and almost no one else) was born 
in Bell Buckle, Tennessee. 


Tina Dunn 
National Manager, Video Promotions, PLG 

At PolyGram Label Group, Tina's respon- 
sibilities include the promotion and tracking 
of Polygram's videos to all video outlets in- 
cluding MTV, VH1, BET andat approximately 
350 local and regional video outlets. She is also 
responsible for booking appearances of our 
artists on MTV's specialty shows such as Al- 
ternative Nation and YO! MTV Raps. 

Tina says she was fortunate to attend a 
high school in Cleveland, OH, that had aradio 
station and was a DJ her four years in high 
school and the music director for her junior 
and senior years. Moving on to Kent State U., 
she was a dj at WKSR-AMcc. Tina interned at 
both Chrysalis Records and Island Records 
while spending her junior year at Hunter Col- 
lege. Returning senior year to Kent State, she 
was a member of the All Campus Program- 
ming Board, which was responsible for bring- 
ing bands like Cheap Trick, The Replacements 
and Public Enemy to campus. On graduation 
day in May of 1989, the then-president of 
Island Records, Lou Maglia (now president of 
Zoo Records), called and offered her a gradu- 
ation present —ajobat Island. Two weeks later 
she wasin NYCas video promotions assistant. 

When Polygram purchased Island, she 
was given the option of moving to PLG as 
national manager of video promotions for all 
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the Polygram artists or not have a job at all. 
Obviously, she chose the former. 


JoAnn Forgit 
Association Director, NACB 

Since the June of 1991, JoAnn’s numerous 
responsibilities as Association Director and 
CFO include to manage NACB’s membership 
and oversee member services, to compile the 
NACB Station Handbook, to organize the Na- 
tional Conference as well as to coordinate 
NACB’s regional conferences. 

JoAnn graduated in 1991 from the Univer- 
sity of Southern California with a B. A. cum 
laude in English Literature and Creative Writ- 
ing with a minor in Cinema/TV. While at 
USC, she developed the promotions depart- 
ment for and served as Marketing Director for 
KSCR, the student-run radio station. 

JoAnninvites you to take advantage of the 
offerings at the Sixth Annual Conference. 


Robert Gumer 
Agent, International Creative Management 
Robert has been an agent at ICM in LA for 
six years. Prior to that, he was Director of 
Comedy Development and Director of Busi- 
ness Affairs at Columbia Pictures Television. 
Robert started his career as an entertain- 
mentattorney with Barovick, Konecky, Braun, 
Schwartz & Kay in New York, and Sanders, 
Barnett & Goldsmith in Los Angeles. He is a 
graduate of NYU Law School and Brown U. 


Glenn Gutmacher 
Executive Director, NACB 

Glenn began his tour of duty in college 
broadcasting at Yale’s WYBC-FM where he 
served as Sales Mgr., Development Dir., Pro- 
motions Dir. and Old Rock Department PD. 

After graduating in 1987 with a B.A. in 
psychology, he served as a Marketing Assis- 
tant at HBOin New York. Eight months later, 
he was promoted to Marketing Administrator 
in HBO's Chicago office, handling promo- 
tions and marketing of the HBO and Cinemax 
networks to small midwestern cable systems. 

Glenn left HBO in late 1988 to begin re- 
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search for a book, The History of College Radio in 
America, visiting over 150 college stations across 
the nation and talking to representatives of 
over 100 other stations at college media con- 
ventions. The writing continued ashe accepted 
the newly-created position of Publications 
Director at NACB in 1989, with primary duties 
as editor of College Broadcaster magazine. After 
two years, he was promoted to Executive Di- 
rector, currently supervising all of NACB’s 
general operations. He alsocoordinates NACB 
appearances at outside trade shows and other 
college broadcasting-related activities. 

Glenn has spoken about college broad- 
casting on panels at the Associated Collegiate 
Press, Black College Radio and IBS national 
conventions, CMJ Music Marathon, Howard 
U. School of Communications conference, 
CommTrends, Midwest Regional AERho con- 
ference and various NACB national and re- 
gional conferences. 


Amy Hackett 
WUVT-FM, Virginia Tech. 

Amy is a senior in Communications at 
Virginia Tech. She was involved in high school 
radio and television for two years at WDFM / 
Channel 36 in Newport News, VA. 


Monique Hart 
Manager of Development, Comedy Central 

Monique ined the Comedy Central cable 
network in 1991 as Assistant to the VP /Devel- 
opment. From the assistant's desk, she was 
able to observe and directly participate in the 
development process. One year later, she was 
promoted to her current post. 

As Manager, Monique's duties have in- 
cluded everything from editing daily 15-sec- 
ond topical commentary spots called "Reality 
Checks" to creating and overseeing television's 
first all-gay comedy special, "Out There." In 
addition, she works with new writers, direc- 
tors, producers and talent fo create new pro- 
gramming for the network. 

Monique began her career in 1990 asa P.A. 
on "3-2-1 Contact" for Children's Television 
Workshop. Monique graduated from Hunter 
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College with a degree in Media Studies and 
Writing. 


Margaret Hennessey 
Case Coordinator, Amnesty International 

Margaret has been an active member of 
Amnesty Intemational since 1987. In addition 
to being case coordinator for prisoner of con- 
science, Shin Kui-yong, Margarethasalsomade 
it a practice to reach out to other volunteers. 
She founded and edits Amnesty Times, the 
Northeast regional student human rights jour- 
nal. She also co-founded and advises the 
Rhode Island Student Cluster, which brings 
together both high school and university 
groups to share knowledge and tactics. 

A believer in the importance of interna- 
tional community, Margaret was a member of 
the World Peace Theme Day Committee. She 
volunteered at and recruited speakers for the 
1993 World Scholar-Athlete Games in New- 
port, R.I. She also holds an ongoing internship 
with Amnesty's headquarters in New York. 

Margaret is working towards a degree in 
history and literature at Rhode Island College. 


Hofstra Radio Theater Players 
Hofstra U. 

Co-founded in 1987 by Sue Zizza and a 
group of students from WRHU-FM at Hofstra 
U., the Players are a national award-winning 
audio theater troupe. Since 1988, the Players 
have gained national recognition for their 
imaginative and professional approach to au- 
dio production. Actors, writers and engineers 
all make up the student group dedicated to 
creative audio presentations. The Playershave 
been honored by the NACB, NFCB, AERho/ 
NBS and the Gabriels. Their work is featured 
each season on "The Radio Works,” syndi- 
cated to over 75 public radio stations. 


Henry Holtzman 
Researcher, MIT Media Laboratory 

Henry is a full-time member of the re- 
search staff at the Massachusetts Institute of 
Technology's Media Laboratory. His exper- 
tise is in the field of digital image processing. 
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For the past two years, Henry has represented 
MIT and the U.S. as a member of the Motion 
Picture Experts Group (MPEG), which is con- 
cluding the development of a new interna- 
tional standard for digital television. Within 
the U.S., MPEG-2 will be a fundamental part of 
broadcast HDTV, and is planned for use by 
satellite and cable operators as they deploy the 
next generation of digital systems. 

Henry received a B.S. in computer science 
from MIT in 1986, and joined the Media Lab as 
a staff member during its opening month. He 
returned tohisstudiesin 1989 and wasawarded 
aM. S. from MIT in 1991. His thesis work in 
model-based coding of video imagery is the 
basis for his continuing research. 

While an undergraduate at MIT, Henry 
was GM of the school's WMBR-FM. Over the 
years he produced and participated in shows 
of varying formats, including "The Asylum", 
"Slick Radio", "Thirty Minute Magazine”, "Road 
Kill" and "Pipeline!". He currently serves asan 
officer and board member of the Technology 
Broadcating Corporation, the licensee of 
WMBR, and as WMBR's Technical Dir., helps 
keep the station on the air. It was at WMBR 
that Henry met his lovely wife, Nancy "T". 


Mike Hummel 
Music Marketing Director, NACB 

Mike is the newest member of the NACB 
team. He’s responsible for NACB’s confer- 
ence compact disc “A Bunch of Songs” and our 
numerous musicshowcases. Mike alsohandles 
music-related marketing for the NACB News- 
letter Poster and U Network’s cuts. 

Mike did time in college radio as Program 
Director and Music Director for WORI-FM at 
Roger Williams U. He also is a Development 
Advisor for WSAS-FM at St. Andrew’s School 
and Engineering Consultant for WXIN-FM at 
Rhode Island College. Mike’s also an expert 
with the Selector scheduling system and nu- 
merous other computer systems for radio. 


David Kane 
President, David Kane Ideas 
Dave's firm is a consulting company that 
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sells "ideas" for corporate use. With over 30 
years of experience in radio and TV marketing 
and promotions, Dave has found an active 
market for ideas and their executlon. He has 
consulted and designed promotions for 
McDonald's, Nissan, Balfour, Volkswagon, 
Parker Brothers Games, G-Tech, and others. 

Dave has worked as a writer, producer, 
actor, newspaper columnist, lecturer, stand- 
upcomedian and radio talk show host. He has 
travelled the East Coast, performing, lecturing 
and motivating. A communication and 
motiivation specialist, Dave has designed 
Power Communication for use in corporate, 
educational and business settings . Dave also 
hosts a weekday radio program on WICE- 
AM/Providence, R.I. 


Jill Karagezian 
Executive Director, Music Video Association 

Jill has served MVA in this part-time posi- 
tion since 1992 while also working as Video 
Director at NYC Jukebox /VHFin Boston. The 
MVA is a trade organization serving the inde- 
pendentshows, video repsat the record labels, 
and others in the music video community 
seeking a unifying core. 


DeeDee Keamey 
Alternative Artist Development Rep, PolyGram 

AtPolyGram Group Distribution, DeeDee 
handles the A&M, Mercury, PLG-Polydor, Is- 
land and MegaForce record labels. Her cur- 
rent alternative projects include the bands 
James, The Wonder Stuff, Cranberries, Quick- 
sand, PJ Harvey, Gin Blossoms, Therapy?, 
Catherine Wheel, Mighty Mighty Bosstones 
and Swervedriver. 

DeeDee says, "I made the declaration of 
‘favorite band' at age 13 when, in 1980, moved 
to England for a year with my parents—the 
band was MADNESS. When I moved back to 
the U.S. atage 15, I was thoroughly disgusted 
with the music scene. From then on, I was 
always in love with the 'punk scene/alterna- 
tive scene’ growing up in the ‘80s! After I 
graduated (A.A. in Advertising and Public 
Relations, B.A. in Marekting and Manage- 
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ment, Johnson & Wales U., Providence), I 
worked at aSheraton Tara Hotel as the Promo- 
tions Director. After being laid off I was lucky 
enough to get a job at PolyGram. I started off 
as an Account Service Rep/Merchandiser. 
After a year I was promoted to AADR. Favor- 
ite bands: God Machine, The Wonder Stuff, 
Ride, Rage Against The Machine, Radiohead, 
Smashing Pumpkins, The Charlatans. 


Michael Keith 
Professor of Communication, Boston College 

From 1966-83, Michael served at commer- 
cial radio stations in six markets, holding po- 
sitions from manager to account executive, 
news reporter to production director, and an- 
nouncer to promotions director. 

Previously, Michael has taught communi- 
cation at Roger Williams College, Emerson 
College, Dean Junior College (where he also 
served as department chair), George Wash- 
ington U. and Marquette U. A prolific author, 
Michael has published a number of broadcast 
books used nationwide by professionals and 
students alike, including The Radio Station, The 
Broadcast Century: A Biography of American 
Broadcasting, Selling Radio Direct, Radio Produc- 
tion: Art and Science, and World Electronic Media 
Systems (in progress). He has written over a 
dozen articles on media topics published in 
academic and trade journals. 

Michael has served as consultant to sev- 
eral college and high school radio stations, 
including those at Johns Hopkins U., Duquesne 
U., Towson State U., Northeastern U., Walpole 
H.S., Hope College and St. Xavier College. In 
addition to NACB's conferences, Michael has 
spoken on panels at conferences of the NAB, 
BEA, IBS and National Student Broadcasters. 


Gordon Kent 
Communications Director, NACB 
Gordon runs the NACB/Interep College 
Radio Cooperative, handles marketing and 
program development for U Network, and 
manages campus promotions, advertising, 
publicity and publication marketing. 
Gordon is a 1991 IRTS Summer Fellow 
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and has been an intern for the Christal Radio 
division of the Katz Radio Group. Gordon 
also teaches communication classes part-time 
at Roger Williams U. He’s workedasa freelance 
communicator doing almost everything from 
producing corporate video, to desktop pub- 
lishing to creating interactive multimedia pre- 
sentations. 

Gordon was General Manager for Roger 
Williams U.’s WQRI-FM and served asa DJ for 
Ithaca College’s WICB-FM. 

Gordon received a Master’s in Corporate 
Communication from Ithaca College’s Roy H. 
Park School of Communicationsin 1992, anda 
B.S. in Communications and a B.F.A. in Cre- 
ative Writing from Roger Williams U. in 1991. 


Mark Klein 
National Dir., Music Video Promotion, Relativity 
Working at Relativity since 1989, Mark 
has witnessed first hand the changing trends 
and growth of music video and the impact the 
medium has had on the music and broadcast- 
ing industries, as well as the ever-growing 
importance of regional video. His current 
position requires ongoing communication with 
all facets of the music video industry: local, 
regional and national shows; videopools; clubs; 
retailers and production companies. His re- 
sponsibilities including the servicing of vid- 
eos, setting up cross-promotions and on-air 
giveaways, specialized advertising, produc- 
tion and editing of both videos and ad spots. 
Mark's previous experience at Relativity 
was in retail promotion, and before that, six 
years as a recruiter in an executive search firm 
for music-related businesses. 


Ken Lucek 
Local Promotion Mgr./NE Region, A&M Records 
Ken worked for three years in promotion 
at Northstar Records in Providence, R.I., three 
years in East Coast promotion at Cypress 
Records, and three years at A&M Records as a 
Midwest promotion rep and Boston/New 
England rep before his current job. He in- 
terned at commercial station WPRO-FM/ 
Providence while attending Roger Williams 
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College in R.I. 

He has handled a broad range of artists 
including Cheryl Wheeler, Soundgarden, 
Southside Johnny, Blues Traveler, John Hiatt, 
Extreme, Sting, Amy Grant, Bryan Adams and 
the Gin Blossoms. 


Mark MacLeod 
Incoming Executive Director, NACB 

Markhas breathed campus media for over 
ten years, holding just about every possible 
position of responsibility from volunteer to 
head of NCRA, the national association of 
campus/community radio in Canada. While 
at Canada's smallest university (Mt. Allison, 
pop. 1,700), he organized and secured funding 
and licensing to put a radio station on the air. 

Mark has held management positions at 
four college-based stations, in both major and 
small markets in Canada. He has been active 
in media issues with a national scope for over 
five years, including lobby work on govern- 
ment broadcasting policy and copyright law. 

Fundraising has always been a key ele- 
ment in Mark's media experience, and over 
the last decade he has generated nearly one 
million dollars for the organizations where he 
has worked. His sources have included gov- 
ernment and corporate grants, national and 
local events, on-air fundraising campaigns, 
and an assortment of special projects. 


Ginny Markowitz 
Promotions Director, WENX-FM 

Ginny has served as Promotions Director 
and Marketing Manager of WFNX-FM/Bos- 
ton since 1990. Before 'FNX, she was Promo- 
tions Director at WXLO-FM/Worcester. 


Frederick D. Massie 
Dir. Communications & Education, Save the Bay 
Frederick is responsible for planning and 
managing Save the Bay's communications and 
public education efforts. He handles regional 
and national news media contact, serves as 
reporter and editor of the bimonthly newslet- 
ter, the Bay Bulletin, designs and writes exter- 
nal print communications pieces, writes and 
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directs educational videos, and authors 
speeches and commentaries. 

Prior to Save the Bay, Frederick worked in 
both management and creative capacities at 
advertising and public relations agencies in- 
cluding his own company. He also served a 
six-year tenure teaching high school History, 
English and Social Anthropology courses in 
New England private schools. 

During his career, he has authored 
speeches, articles and essays, and lectured on 
a wide range of subjects. Frederick is a gradu- 
ate of Brown U. 


Jim McCluskey 
Sequence Coordinator, U. of OMahoma 

Jim's present position equates to Depart- 
ment Chairman of the Broadcast/Electronic 
Journalism area where he is an Assistant Pro- 
fessor of Journalism & Mass Communication 
at the university. 

Jim has 22 years of professional broadcast 
experience in news reporting, announcing and 
engineering, including eight years as a radio 
station group owner. His research area inter- 
ests, publications and professional presenta- 
tions include: virtual reality, cerebral 
hemisphericity in application of cognitive skills 
learning, computer software, HyperCard, and 
broadcasting and education. Jim is also cur- 
rently Consulting Engineer for KNOR Radio/ 
Norman, OK. 

Jim received his B.G.S. and M.A. degrees 
from U. of Michigan, and is currently pursu- 
ing his doctorate at Kansas State U. 


Vic Michaels 
Operations Manager, WGAO-FM 

Vic is Operations Manager at WGAO of 
Dean Junior College in Massachusetts, and 
serves as an Assistant Professor of Communi- 
cations at the college. In addition, Vic is the 
president and original founder of Southern 
New England’s largest professional DJ ser- 
vice, aptly named The Vic Michaels Sound 
Company. 

Besides his teaching and entrepreneurial 
pursuits, Vichas 15 years of professional radio 
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experience in the Providence, RI, market. He 
has served as a Promotions Director, a Music 
Director and in other capacities at stations 
such as WLKW, and currently, Providence's 
92-PRO FM. Vic is also working on a book 
about college radio operations. 


Oedipus 
Program Director, WBCN-FM 

As WBCN’s program director, Oedipus is 
chief arbiter of on-air sound, responsible for 
24-hours-per-day of live radio, including mu- 
sic, promotions, news, sports and announcers’ 
delivery. Everything contributing to overall 
station sound must first meet his standards. 

Oedipus’ career began in 1975 as a DJ at 
MIT's college station. He gained notoriety by 
introducing New Wave music to Boston and 
the country. In 1977, WBCN hired him as a 
part-time announcer to bring this cutting edge 
to its own soundwaves. He soon had a full- 
time shift and was named program director in 
1981. The honors haven't stopped since, in- 
cluding the 1988 Billboard awards for Station of 
the Year and Program Director of the Year. 

“Tomorrow’s hits today” remain Oedi- 
pus’ passion, but he programs the best vintage 
rock as well. Oedipus also hosts the acclaimed 
"Nocturnal Emissions,” the longest-running 
new music show on radio (since 1977). Oedi- 
pus is a member of NACB's Advisory Board. 


Mike Osborne 
Program Director, WBRU-FM, Providence 
Mike is WBRU’s first professional pro- 
gram director (i.e., not a college student). He 
came to 'BRU after serving as program direc- 
tor for WPRO-AM/FM in Providence. He has 
also worked at WCOD/Cape Cod, WXLO/ 
Worcester and WROR/ Boston. 


Philip 2. Patumbo 
Assistant Professor, Rhode Island College 

Phil is not your typical communications 
professor. Yes, he's managing director of the 
RICTelecommunications Lab, conducting sev- 
eral hands-on courses in TV studio and field 
production and editing, and he serves as fac- 
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ulty advisor to RIC-TV, the student video 
organization. But he's also the principal and 
product manager of the Millis, MA-based 
Abbate Video, Inc. 

Abbate is the developer of the 
VideoToolkit™ line of video editing software 
for the Macintosh and Windows. Abbate is 
recognized as a pioneer developer for video- 
tape and the Macintosh, and is an authorized 
Apple and MacroMedia Developer. 

From 1985-90, Phil was employed as pro- 
duction manager at Greater Media Cable in 
Worcester, MA, wherehedeveloped and man- 
aged the advertising sales division's produc- 
tion department. One of his innovations there 
was VideoPages™, a 24-hour animated Clas- 
sified Advertising and Promotions Channel. 
Phil also served as program director of R.I. 
CATV Corp./Times Mirror Corp. in Provi- 
dence, R.I. from 1982-85. 

Phil received a B.A. in Video Art from the 
Union of Experimenting Colleges & Universi- 
ties in Yellow Springs, OH, and his M.F.A. in 
Media from the Massachusetts College of Art 
in Boston. 


Susan Rook 
Reporter, CNN 

Getting her start in TV in Fort Myers, 
Florida, Susan has been at CNN for 6 years 
now. Reaching out to all the broadcast net- 
works, she was on the questioning panel for 
the third presidential debate in 1992. Susan 
has received numerous awards and most re- 
cently gained an ACE nomination. 

Susan is currently in her first year of her 
Ph.D. program at the Graduate Institute of 
Liberal Arts at Emory U., studying the media 
images as they influence society. She was one 
of the first persons toreceivea B. A.incommu- 
nications from George Mason U. 


Dave Santord 
Manager, National Alternative Promotion/Mar- 
keting, Relativity Records 

From 1989 to 1992, Dave held several hats 
at Tulane U.'s college station, WTUL-FM, in- 
cluding Music, Program and Promotion Di- 
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rector. In 1993, he landed his current position. 
Dave is also experienced in booking, club pro- 
motion and coordinating on-campus events. 


tenry Santoro 
News and Features Director, WENX-FM 
Henry, known to most listeners as "Henry 
In The Hub,” previously has worked in news 
and on the "Boston Sunday Review" at WBCN- 
FM/Boston. Henry has been a regular con- 
tributor to WFNX with his weekly lifestyle 
feature and was the station's News and Fea- 
tures Director through its first four years. 
Henry was also a member of the original 
"Late Risers Club" on the Massachusetts Insti- 
tute of Technology's radio station WMBR-FM. 


Danny Schecter 
Executive Producer, Globalvision, Inc. 

Danny created and produced the weekly, 
Emmy-award winning South Africa Now se- 
ries, filling the void in coverage of the struggle 
against apartheid. In addition, he directed 
Mandelain America,adocumentary which won 
the 1991 award of the National Association of 
Black Journalists. 

Prior to founding Globalvision in 1987, 
Danny spent eight years as an ABC News 
producer with 20/20. He was known for his 
hard-hitting investigative stories and popular 
culture segments, winning numerous distinc- 
tions including two National News Emmys. 

He has produced stories for CNN, re- 
ported for WGBH/Boston and spent seven 
years as News Director at WBCN-FM/Bos- 
ton, earning the nickname “The News Dissec- 
tor.” His radio reporting was recognized with 
a Nieman Fellowshipin Journalism at Harvard. 

Danny is a graduate of Cornell U. and 
received a Master’s Degree from the London 
School of Economics. 


Mark Schmidt 
Representative, MegaForce 

Mark is the newest member of the 
Megaforce Records/ Crazed Management fam- 
ily, where he handles national college radio 
promotion. Mark is currently in his final year 
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at Seton Hall U., where he acts as both station 
manager and alternative music director of 
WSOU-FM. 


Sheila Shayon 
Vice President/Special Projects, HBO 

Sheila was named to her present position 
in 1990, where she develops and implements 
high-profile programming projects. Addition- 
ally, she oversees HBO’s Hollywood trade 
advertising and CableAGE and EMMY pro- 
motion campaigns while also serving as cor- 
porateliaison between HBOand Time Warner 
in the programming, non-profit and special 
projects areas. 

Sheila’s credits include co-producing “JFK: 
In His Own Words” which earned HBO’s first 
NATAS Emmy award in 1988 for Outstand- 
ing, Informational, Cultural or Historical Pro- 
gram. “Bobby Kennedy: In His Own Words” 
and “Marilyn Monroe: The Last Interview” 
followed. She also coordinated “Hollywood 
Legend and Reality,” a major museum exhibi- 
tion which paid tribute to film entertainment 
of the 20th century. 

Prior tojoining HBOin 1978, Sheila worked 
at NBC in Press Relations and Production, 
including talent relations for the Barbara 
Walters Program, “Not for Women Only.” 

Sheila holds a B.A. in communications 
from U. of Pennsylvania. She is active in 
Women in Film and Women in Cable, and 
NACB’s Advisory Board. 


Richard A. Sienko 
President, Target Broadcast Sales 

Dick began his radio sales career in 1955 as 
an office gopher for one of Canada's leading 
broadcast rep firms. After 2-1/2 years of 
working his way through the various depart- 
ments to sales, he decided to gain first-hand 
station experience and headed to western 
Canada. He worked in promotions in Saska- 
toon, Saskatchewan and in sales positions in 
Winnipeg, Manitoba. After a sales/manage- 
mentstintin Huntsvile/Parry Sound, Ontario, 
he returned to Toronto and joined the Cana- 
dian Broadcast Corporation (CBC) in national 


Nati 


Shayon-Smillie 


radio sales. 

In 1961, Dick joined Hardy Radio and 
Television in a sales position, leaving 15 years 
later as ex-VP/GM. He founded Target in 
September 1976 and has operated it as presi- 
dent and CEO since then. 

Today, Target is Canada's only indepen- 
dent radio rep shop and it is the leader in 
marketing niche sales opportunities. Targetis 
the Canadian associate of the Interep Radio 
Store in the U.S. It operates ina similar vein to 
the Interep/NACB College Radio Coopera- 
tive in the U.S. 

Dick is on the boards of the Broadcast 
Executive Society, Bureau of Broadcast Mea- 
surement, Radio Marketing Bureau and the 
Television Bureau of Canada. 


David Singh 
Network Advisor, NACB 

Still asenior at Michigan State U., Davidis 
currently interning at Craig Murray Produc- 
tions in Los Angeles where he edits movie 
trailers, among other things. Currently serv- 
ing as NACB’s Network Advisor, David 
helped to brainstorm many of the elements of 
U Network affilation and U Track-NACB’s 
first National College TV Production. While 
at State, he was a member of the Executive 
Board of MSU Telecasters, a student-run pro- 
duction house. He also served as a writer/ 
producer for “The Show,” an award-winning 
student-produced comedy which aired on U 
Network. David has also served as a news 
photographer for NBC affiliate WILX-TV in 
Lansing, MI. 

David is the former acting NACB Net- 
work Director and former member of NACB’s 
Board of Directors. 


Dirk Smillie 
Special Asst. to the Exec. Dir., Freedom Forum 
Media Studies Center 

Dirk’s position is at the nation’s largest 
media think tank, based at Columbia U. Heis 
the editor of two books and has been a wire 
service reporter, technical editor, and found- 
ing associate editor of a San Francisco travel 
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magazine. His work has appeared in Bay Area 
publications such as San Francisco Magazine, 
East/West and the San Francisco Chronicle. 

Formerly a Coro Fellow in Public Affairs 
in New York and Washington, D.C., he is co- 
author of the Gannett Foundation report, “The 
Media at War: The Press and the Persian Gulf 
Conflict.” In 1992, Dirk co-authored four re- 
ports on media coverage of the presidential 
race, writing on the role of talk shows and 
youth media in the ‘92 campaign. 


Troy Smith 
Music Director, WENX-FM 

"Boy Troy" wasrecently promoted to Music 
Director of WFNX-FM/Boston. His previous 
positions at the station include Public Service 
Director and most recently Production Direc- 
tor. Prior to 'FNX, Boy Troy was a DJ and 
worked on image production at WPXC/ 
Hyannis, MA. He also was the Associate 
News Director at WOMR/Providence. 

Having made multiple appearances in the 
national trade publication Radio and 
Production's "The Cassette,” Boy Troy got his 
start in commercial radio over 12 years ago 
after serving as Production Director for WXCI 
at Western Connecticut State U. 


Jett Sodikott 
Alt. Promo. Reg. Mgr. NE, Mercury Records 

Jeff is currently the regional alternative 
promotion manager for the Northeast region 
and works out of Mercury's Boston office. 
While in college, he worked as a college repre- 
sentative for SBK Records. After graduation, 
he worked for Mute Recordsin promotion and 
marketing. He lived in Europe and worked 
with David Bates in the A&R department of 
Fontana Records. Jeff began working at Mer- 
cury Records’ Chicago officein secondary pro- 
motion. 

Jeff received a B.A. from Syracuse U.’s 
Newhouse School of Communication in 1990. 


Tom Star 
VP/Programming, Sports Final Radio Network 


Tom founded “The Sports Final” eight 
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years ago with 14 radiostations airing the one- 
hour program seven days a week. Today, 
hundreds of stations have aired the various 
sports programs offered during the 130 live 
hours carried weekly by the network. The 
other hours are primarily used for general talk 
programs. 

Tom’s career in broadcasting began when 
he was 16 years old doing a radio show for 
other high school students. During his career 
he has worked just about every position in 
broadcasting including news and sports di- 
rector, talk show host and DJ. In television, 
Tom worked as an assignment editor for TV 
stations in Boston and Providence. 

Some of his achievements include starting 
a New England radio network and program- 
ming AM radio signals and special program- 
ming inside the Callahan and Sumner Tunnels 
that connect Boston to Logan Airport. 


Sharon Steinbach 
Senior Editor/Club Editor, CVC Report 

As part of CVC Report since 1984, Sharon 
has witnessed first-hand the evolving trends 
and growth of music video, and the medium’s 
impact on the music and broadcasting indus- 
tries. Her position requires ongoing commu- 
nication with all sectors of the music video 
industry-record labels, video pools, VJs, broad- 
cast and cable TV programmers and produc- 
tion companies. Sharon's editorial contribu- 
tions to CVC include music video reviews and 
the regularly featured feature column Produc- 
tion Preview, in addition to compiling a twice- 
monthly nightclub video play chart. 

Prior tojoining CVC Report, Sharon’s back- 
ground included staff positions at two top 
New York City recording studios (MediaSound 
and Sigma) and at Arista, in addition to work- 
ing in the areas of concert booking and artist 
management. 


Kurt St. Thomas 
Program Director, WENX-FM 

Moving up from the ranks of Music Direc- 
tor, Kurtisthenewly appointed PD for WFNX- 
FM /Boston — aside from being the station's 
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evening drive DJ. Not to forget, Kurt has also 
served as the station's Production Director. 
Before coming to Boston, Kurt did morning 
drive and image production at WGIR/ 
Manchester, NH, and is a former DJ for 
WAQX/Syracuse, NY. 

Kurt is a graduate of Ashland U. where he 
was Program Director at WRDL-FM. 


Cary S. Tepper 
Sr. Assoc., Meyer, Faller, Weisman & Rosenberg 
Cary has served as NACB’s communica- 
tion counsel for the past four years. In 1980, 
Cary graduated from Hostra U. witha B.A. in 
Broadcast Journalism. In 1985, Cary earned 
his law degree from the Washington College 
of Lawat The American U., Washington, D.C. 
Since 1985, Cary has been practicing commu- 
nications, entertainment and trademark law 
in the Washington, D.C. area. Cary’s law 
practice includes the representation of com- 
mercial and non-commercial radio and TV 
stations throughout the country. He joined his 
current law firm in Washington, D.C. in 1992, 
starting the radio broadcast practice there. He 
is also a member of NACB’s Advisory Board. 


Stanley B Thomas, dr. 
CEO, Sega Channel 

Stan was named president and CEO in 
July, 1993, of the Sega Channel, a joint venture 
between Time Warner Entertainment, L.P., 
Sega of America, Inc. and Tele-Communica- 
tions, Inc. The Sega Channel will provide 
video games-on-demand on cable systems 
throughout the world. 

Stan was senior VP of Time Warner Enter- 
prises where he worked on interactive TV and 
new cable channel launches and concepts. He 
was appointed to the post in May, 1990. 

Stan joined HBO in 1979 and served as 
assistant to the chairman and CEO. He be- 
came director of the National Account Man- 
agement group in January, 1980. A year later, 
he was promoted to VP/National Accounts, 
and he was named senior VP/National Ac- 
counts in February, 1983. 

Before joining HBO, Stan served for three 
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years as an executive in the marketing and 
business planning group of the International 
Telephone & Telegraph Company. From Janu- 
ary 1969 until February 1976, he was deputy 
assistant secretary and then assistant secre- 
tary, human development services division, 
of the U.S. Department of Health, Education 
and Welfare in Washington, D.C. 

Earlier, beginning in 1964, he worked for 
four and a half years as assistant to the corpo- 
rate secretary and marketing manager of Time 
Inc. College Bureau. During this period, he 
took anine-month leave, from April 1965 until 
January 1966, to serve as an assistant to New 
York City Mayor John V. Lindsay. 

Stan received a B.A. degree in political 
science and history from Yale U. in 1964. 

With this foray into interactive technol- 
ogy-theSega Channel-Stan is helping to bring 
convergence in communications. NACB is 
truly honored to present Stan Thomas as the 
Keynote Speaker for the Sixth Annual Na- 
tional Conference of College Broadcasters. 


Robert Yankowitz 
Engineering Maintenance Supervisor, WJAR-TV 
Robert has worked at Providence's NBC 
affiliate since 1985. Beginning as Broadcast 
Technician, he maintained all equipment, sta- 
tion PC's, and did election coverage comput- 
ing and other special projects. He's kept those 
responsibilities in his current position, as well 
as supervising WJAR's maintenance shop. 
Robert began in media as Technical Direc- 
tor at SUNY-Binghamton's WHRW-FM in the 
mid-'70s, and transferred to SUNY-Oswego 
where he became Chief Engineer of WOCR- 
AMcc. He made the move to TV while intern- 
ing at Syracuse, NY's WCNY-FM-TV and then 
moved into SUNY-Oswego's Learning Re- 
source Center as a TV Master Control intern. 
After graduating in 1977 with a B.A. in 
Broadcast Management, he served as Engi- 
neer at WTAG in Worcester, MA, then became 
Chief Engineer at WFIR/WPVR, Roanoke, VA. 
In 1979, he became Chief Engineer at WNBH/ 
WMYS in New Bedford, MA where he stayed 
until 1984, then moved across town for a brief 
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stint as Assistant Chief Engineer at WFDG-TV 
until landing the WJAR job. Robert holds a 
first class FCC license. 


George Zarr 
Mng. Dir., American Chamber Opera Company 
George is an award-winning composer, 
writer and radio producer/director. His con- 
certo Reception for Steel Drum and Orchestra 
received a citation from NYC Mayor David 
Dinkins and was premiered in fall 1993 by the 
Columbus Pro Musica featuring Windham 
Hill jazz recording artist Andy Narell. It is 
slated for broadcast on NPR's “Performance 
Today.” George is currently composing a 
suite of quintets for strings. For stage, he co- 
wrote the comedy Kiss My Face With Bullets, 
wrote thescore and co-directed Mac Wellman's 
Dracula at the Classic Stage Company, co-wrote 
and composed original music music for the 
Shubert 70th Anniversary Gala in New Ha- 
ven, CT, and is presently composer and co- 
librettist of the musical Naming Jo. He has 
either written, directed or produced over 80 
radio programs as co-founder of the radio 
companies ZPPR Productions and Exit 3 Pro- 
ductions. These include two NPR-distributed 
series, “Visit New Grimston, Anyway,” and 
“Little Chills”, recently acquired by NYC's 
Museum of Television and Radio for its per- 
manent collection. Among George's honors 
are the Grand Prize in the New York 
Songwriters Competition, and awards from 
the American Song Festival, the Music City 
Song Festival, the International Radio Festi- 
val, the National Broadcasting Society / AERho, 
and the National Federation of Community 
Broadcasters. Besides his current position, he 
is a member of the Dramatists Guild. 


Sue Ziasa 
Acting General Manager, WRHU-FM 
Currently Acting GM at Hofstra U.'s radio 
station, Sue is one of the co-founders of the 
Hofstra Radio Theater Players. She is the host 
and Executive Producer of "The Radio Works", 
an audio theater anthology series heard on 
more than 75 public radio stations nationally. 
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Sueis an accomplished director, producer and 
sound effects artist. This last year she has done 
two major projects for public distribution: the 
Midwest Radio Theater Workshop (whereshe 
was Sound Effects Director) and New Genera- 
tion radio (where she was a live mixing engi- 
neer). Sue has been producing audio theater 
for more than a decade and has produced over 
25 radio plays. Among those groups who 
have honored Sue's work are the NFCB, 
AERho/NBS and The Gabriels. 


Cheryl Zoeller 
Associate Dir./Media Relations, Kirby Comm. 
Kirby is an agency specializing in public 
relations for AIDS organizations. Currently, 
Cheryl is working on promotion for the new 
Red Hot Organization album, “No Alterna- 
tive.” Red Hot has raised awareness and $7 
million in AIDS funds through popular cul- 
ture. Its records have sold well over two 
million copies and its TV programs are seen in 
virtually every major country in the world. 
Other clients include The American Foun- 
dation for AIDS Research (AmFAR), the De- 
sign Institute Foundation for AIDS (DIFFA) 
and Brooklyn Hospital. Prior to this, Cheryl 
worked for AmFAR in Treatment Information 
Services on the AIDS/HIV Treatment Direc- 
tory, a publication including information on 
approved and experimental treatments for 
HIV, opportunistic infections, resource infor- 
mation as well as national clinical trial updates 
including inclusion /exclusion criteria. 
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For your dining and drinking pleasure, our ad reps 
have prepareda list of establishments they like—for 
the quality of their consumables, atmosphere, and 
good taste in advertising. (Each has an ad in the 
back of this guide; please patronize them.) All are 
a short distance from the Brown campus or down- 
town. NOTE: Downtown places that say they 
deliver will cover Brown, and vice-versa. 


THAYER ST. - BROWN U. 
ANDREAS 


This Greek restaurant features shish-kabobs, 
souvlaki, Athenian salads and all the other special- 
ties you'd expect. 268 Thayer St., 331-7879. Bar 


BEN & JERRY'S 


There's ice cream, and then there’s Ben & Jerry's. 
235 Meeting St. (off Thayer St.), 421-1114. 


MONTANA'S 
“South of the Border” cuisine close to campus. 272 
Thayer St.,273-RIBS. Bar 


RUBY'S 

This is your breakfast and lunch food place early or 
late night. Righton Brown's campus at 125 Thayer 
St., 272-0412. 


SPIKE'S 

Your basic American grub, but great!: hotdogs, 
burgers, etc. By campus at 273 Thayer St., 454- 
1459. (Another Spike's is located in The Arcade.) 


WICKENDEN ST. - & MAIN ST. 


COFFEE CAFFE 
Best coffee around, and they'll be brewing well 


before you're awake for the first seminar slot. 257 
S. Main St., 421-0787. 


FECON CAFE 2 PIZZERIA 

Their pizza won WH]Y’s Pizza Wars for best New 
York style pizza five yearsago—it's still great. Open 
late. Fast delivery. 166 Wickenden St., 751-6737. 


TOKYO 


The best Japanese restaurant on the East Side. Sit 


in the tatami room while you sample their sushi. 
231 Wickenden St., 331-5330. Bar 


DOWNTOWN - BILTMORE 


3 STEEPCLE ST. 

This address is at the foot of College Hill. Your sit- 
down dinner & bar haven,on the happily busy side. 
Corner of Steeple & Canal Streets, 272-3620. Bar 


ANGECS 


This food is really good, only a short drive away. 
125 N. Main St., 273-0310. Bar 


CAFE PLAZA 
Can you believe? Tasty appetizers, lunches AND 


evening entertainment, right nextdoor. 99 Kennedy 
Plaza, 621-8213. Bar 


IN-PROV 

Best called an Italian bistro, but with a broader 
menu than you'd expect. All within view of the 
Biltmore. 50 Kennedy Plaza, 351-8770. Bar 


JOHN'S RESTAURANT 
Just good food for those on a tight budget. Beer & 
wine served. 116 Union St., 751-2170. 


NEW JAPAN 

The best Japanese cuisine in downtown, and only 
two blocks from the Conference hotel! 145 Wash- 
ington St., 351-0300. Bar 


RICcCOTN'S 

Great homemade breakfasts, lunches and dinners. 
Can't beat the 99¢ breakfast special before the 
sessions start. 68 Dorrance St., 831-9108. 


SPAGHETT] WAREHOUSE 
Everything Italian. A highly stylized interior; the 
largest restaurant in Rhode Island. Find out why. 
One Leland St. (in the Foundry complex), 454- 
7555. Bar 


SUBWAY 

Yes, the famous submarine sandwich chain is in 
Providence, too. The oneat 55 Eddy St. isright near 
the Biltmore, 751-9590. 
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Nightline Emerainment 


When you're done with the sessions of the 
day, you deserve a fun night out. We KNOW 
you're going to be at the Last Call Saloon on 
Friday night for the ASCAP Music Showcase, 
but Thursdays and Saturdays are happening 
nights in Providence, too. (If you're still here 
Sunday night, you won't be bored either.) 
Unfortunately, says NACB's advertising and 
guide layout manager, space limitations force 
us to only include our Conference Guide ad- 
vertisers. However, two weekly arts newspa- 
pers, The Providence Phoenix and The Nice Pa- 
per, are good sources of information on the 
food/drink/partying scene in Providence. 
Free copies are available in the doorways of 
most local businesses. 


THAYER ST. - BROWN U. 


GRADUATE CTR. BAR - GCB 
corner of Charlesfield and Thayer Streets, 421- 
4770 

Cheap beer, darts, pool tables (when you 
go, you'll know why we call it entertainment) 


THE UNDERGROUND 
Faunce House, Brown U., 863-2799 


Local Necessities 


Other local businesses/services we invite you 
to check out include the following, who have helped 
bring this conference guide to you through their ad 
dollars. For that, we heartily thank them! 


BROWN BOOKSTORE 


From cards and books to Brown sweatshirts and 
souvenirs, this place is a full-fledged college book- 
store worth visiting before leaving. 


OMNI BILTMORE HOTES 
The host hotel for the national conference also 
sports Stanford's,a classy, medium-priced restau- 
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Cheap beer, free popcorn, darts, some- 
times bands 


DOWNTOWN - BILTMORE 


CLUB BABYHEAD 
73 Richmond St., 421-1698 
Alternative bands most every night. 


CAST CALL SALOON 
15 Elbow St., 421-7170 

Focusing on R&B, but ASCAP’s Music 
Showcase will be here on Friday night. No 
cover charge for NACB badgeholders. 


CUPO'S 
Westminster St. 

Where the IMPS Music Showcase will be 
on Thursday night. Nocover charge for NACB 
badgeholders. 


THE STRAND 
Washington St. 

The new big venue in Providence. Aimee 
Mann (ex-til tuesday member) will play there 
for only $3 (for NACB badgeholders) on Thurs- 
day night. 


Services 


rant right in the lobby. Kennedy Plaza, 421-0700. 


THRIFTY CAR RENTAL 

NACB didn't choose Thrifty to be its official rental 
company out of a hat. They offer the most reason- 
able rates for the best cars in the area. If you need 
a car while in town, call 1-800-367-2277 or (o- 
cally) 739-8660. 


TOM’S TRACKS 

500 square feet of hard-to-find music at rock-bot- 
tom prices with money-back guarantee. 287 Thayer 
St., 274-0820. 
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Though the rest of these don’t easily fit a 
category, they’re important to us because they 
support NACB and came to the Conference because 
they had a message to convey to you here in our 


pages. 
ALE 


The Arts & Entertainment cable network has taken 
off from its renowned documentary programming 
by recently launching History TV. A&E is also 
sponsor of the documentary category of the 3rd 
Annual National College TV Programming 
Awards. 


ASCAP 

This is America’s oldest music licensing organiza- 
tion but its tens of thousands of songwriter mem- 
bers will tell you they're quite concerned with new 
music as well: witness the ASCAP Music Show- 
case they're sponsoring here. For more informa- 
tion, contact Jonathan Love at 212/621-6229. 


BLACK COLLEGE RADIO 

The 16th Annual Black College Radio Convention 
will be held in Atlanta on April 1-2, 1994. All 
college stations—especially urban music depart- 
ments—will find it useful. For details, call Lo Jelks 
at 404/523-6136. 


BM 

The music licensing organization known for log- 
ging college station airplay also helps new artist/ 
songwriters, too. They're also now sponsoring the 
D]/On-Air Personality category in the 3rd Annual 
National College Radio Awards. To find out more 
about BMI, contact Steven Blinn at 212/586-2000. 


COMEDY CENTRAL 


It’sa bird, it’s a plane...no, it’s America’s only all- 
comedy cable TV network. And the sponsor of the 
comedy category of the 3rd Annual National Col- 
lege TV Programming Awards. 


E. ‘ZINE and EUROPEAN HIT 
SURVEY 


The E. ‘Zine brings your station the European 
Scene and Sounds. This alternative in college radio 
programming is delivered inany audio format. The 
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European Hit Survey provides two hours of the 
latest news, trends, lifestyle tips and the hottest 
music and stars in Europe. Host of the shows, 
Bobby Sicilia, will be at the NACB Conference. 
They're produced by the Dutch production com- 
pany SOUND & STATIONS. Contact Dan 
Springer at 202-333-0700. 


#BO 

HBO is comedy, sports, movies, original program- 
ming, and a heck of a lot more. Home Box Office 
also owns and operates the Cinemax cable network, 
as well as part-interest in Comedy Central. And 
it’salso the sponsor of the special events category of 
the 3rd Annual National College TV Program- 
ming Awards. 


MTV 

The music video cable network that has diversified 
into “Real World”, “Beavis and Butthead” and 
much other non-music programming is currently 
airing NACB’s “Support Your Area College Sta- 
tions” PSAs, recorded by top new music artists. It 
isalso sponsor of three categories in the 3rd Annual 
National College TV and U Festival Awards. 


RADIO SYSTEMS 


Radio Systems manufactures top audio equipment, 
as well as providing the new AM vertical antenna 
system for campus radio. To find out ifand how RS 
can work for your school stations, call Gerrett 
Conover at 609-467-8000. 


SPIN 

You know SPIN magazine, the major new music 
and culture publication. But the SPIN Radio 
Network is a weekly half-hour of the best of SPIN 
available on more than 250 college stations. Toadd 
it to your station's programming, call 612-338- 
2211. 


TNT 

Turner Network Television is the cable network 
featuring classic films, sports specials and much 
more. It is also sponsor of the drama category of the 
3rd Annual U Festival Awards. 


Communications 


Exhibitors Trade show {4 


NACB wants to express its thanks to the exhibitors at this year’s Trade Show. If you 
didn’t get to everyone at the 2nd Floor Garden Room, here they are and the phone 
number to contact them. 


Ra 


Aadtec Productions, 615-227-7503 Nemal Electronics, 305-899-0900 
All News Channel, 312-645-1122 Ogilvy & Mather Public Affairs, 202-452- 
Channelmatic, 800-766-7171 9481 
Chyron, 516-845-2041 Professional Sound Services, 2 12-586-1033 
Coarc Video, 518-672-4451 QEI Corporation , 609-728-2020 
College Radio Network, 800-957-2838 Radio Systems, 609-467-8000 
CoSA, 401-831-2672 Red Hot Organization , 212-343-0043 
Fidelipac Corporation, 609-235-3900 Ruder Finn, 212-593-6400 
HB Communications, 203-234-9246 Shively Labs, 207-647-3327 
IMPS/Wayne Green, 800-677-8838 Shure Brothers, 708-866-2200 
International Channel, 617-734-7815 Sound & Stations, 202-333-0700 
Knowledge Industry Publications, 914-328- SPIN, 212-633-8200 

9157 Video Solutions, 617-245-6618 


Ib you liked this Conference, then you're gonna love what's coming ... 


7th Annual National 
Conference of College Broadcasters 


November 10 - 13, 1994, Providence, R1. 


And we're coming to your neighborhood again in 1994: 
NACB Regional Conferences of College Broadcasters 


Westem: U. of Southem Calif, Los Angeles. March, 1994; date TBA 
Southem: U. of Tennessee, Knoxville, TN March, 1994; date TBA 
Midwest Indiana U, Bloomington, IN April 89, 1994 
Mid-Atlantic: Ramapo College, Mahwah, N) April 9, 1994 
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NACB was started in 1988 in order to fulfill 
perceived needs in the college media community by 
opening the channels of communication between 
student radio and TV stations. 


NACB provides its members many ser- 
vices which parallel those that their profes- 
sional counterparts receive. NACB organizes 
national and regional conferences; publishes 
the only trade magazine, newsletter poster 
and handbook geared to the studentradioand 
TV community; and operates the firstand only 
student-produced, national satellite TV net- 
work. NACB thus allows college stations to 
focus their efforts on more creative tasks and 
saves them from having to address problems 
already solved by other stations. 

NACEB is governed by its members and 
staffed by undergraduates and recent college 
graduates. Thismanagement structure ensures 
that NACB will always remain responsive to 
the needs of college broadcasters and to the 
fast-changing world of electronic media. 


National Conference of College 
Broadcasters 

The NACB National Conference brings 
together students, faculty members and me- 
dia industry professionals from across the 
country for a weekend of seminars and work- 
shops on issues of revelance to students in 
media, in addition tomusicshowcases, exhibi- 
tor trade shows and special screenings. The 
NACEB Executive Board of Directors’ elections 
are held at the conference and the activities of 
the association are discussed. 


Regional Conferences of College 
Broadcasters 

Modeled after the National Conference, 
regional conferences include speeches, work- 
shops and seminars on a regional scale. While 
the NACB National Conference may require 
extensive travel, member school-run regional 
conferences allow many people from each 
station to attend at minimal expense. 

Based upon the principle that one can 
often learn as much from the school “next 
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door” as from a school across the nation, local 
industry professionals are chosen to lead the 
seminars. This community-based focus has 
the added advantage of providing stations 
with contacts to media leaders within their 
own area. Both the station members and 
professionals are encouraged to maintain their 
relationships long after the conference ends. 


Publications 

NACB publishes the only trade magazine 
for the student media and communications 
market. College Broadcasterreaches every NACB 
member station and communications depart- 
ment in the country, featuring articles written 
by industry professionals, students and NACB 
staff members while providing updates on 
NACB and member station activities. NACB 
also produces the NACB Newsletter, a quar- 
terly publication featuring the latest news in 
the industry and the association, which folds 
out to a wall-size calendar. 

The NACB Station Handbook is the compre- 
hensive manual produced yearly that con- 
tains detailed information on every aspect of 
student station operations, as wellas reference 
sections on FCC rules, resource groups, media 
books, periodicals and more. 


U Network 

U Network? is the satellite programming 
service for college TV stations, founded on the 
principle that programming will improve asa 
result of stations being able to study the high- 
quality product of their peers and being able to 
produce programming with the incentive of 
reaching a national audience. 

UNetwork deliversmonthly satellite feeds 
to affiliated stations. Compiled on an annual 
basis is U/X, the U Network Program Ex- 
change, a national directory of student- and 
independently-produced programming 
geared for a college-age audience listing shows 
available to college stations at low or no cost. 


Awards 
NACB manages national competitions to 
recognize the best of student programming 
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in Communications 


NACB & U Network 


and station operations, sponsored with cash 
prizes by various media corporations who are 
concerned with the future of the industry. 

e National College Radio Awards: Over 
$2,500 in cash prizes are given annually to the 
best student stations in a variety of program- 
ming and station operation categories. 

e National College TV Programming 
Awards and U Festival: Over $3,000 in cash 
prizes are given annually by broadcast and 
cable networks and other media-related orga- 
nizations to recognize America’s best student 
film /video productions. 


General Member Services 

¢ Member Support Network: Free aid 
from NACB staff and member stations range 
from support letters to lists of areas stations 
who've dealt with similar problems. Our pro- 
fessional legal and engineering counsels are 
also only a phone call away. In addition, NACB 
represents members on national and local is- 
sues affecting student media. 

¢ NACB Listserv: For the latest info on 
FCC rulings to hundreds of listings of jobs, 
internships and awards available to students, 
just log on! Or share ideas with other student 
stations across the nation. Available free via 
any Internet /Bitnet-connected terminal. 

¢ College Radio Cooperative: Student 
radio stations can earn up to thousands of 
dollars annually from this underwriting coop- 
erative with The Interep Radio Sore. We bring 
national advertisers and promotions to sta- 
tions through FCC-legal, non-commercial un- 
derwriting spots. 

e Radio Ratings: Discounted Arbitron 
ratings to non-commercial student radio. 

e Other services: NACB members can 
obtain NAB publications at the member rate 
without paying NAB dues. 


Membership 

Membership in NACB is unconditionally 
open to all student television and radio sta- 
tions, production clubs and media depart- 
ments. In addition, students, individuals, fac- 
ulty members and industry professionals may 
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be eligible for membership based on their 
radio/television background and current in- 
dustry /community involvement. There are 
five types of NACB memberships: 

Station Membership ($75/year) is open 
only to radio and television stations or clubs 
affiliated with an accredited academic entity. 
This membership entitles a station to dis- 
counted U Network affiliation (TV only), one 
NACB Station Handbook, access to the NACB 
Listerv, discount ratings from Arbitron (radio 
only) and publications from NAB, reduced 
registration to NACB’s conferences, participa- 
tion in the national college radio cooperative 
(radio only), two votes in NACB affairs, two 
College Broadcaster subscriptions and one NACB 
Newsletter poster subscription. 

Department Membership ($75/year) is 
open only to media-related academic de- 
partments affiliated with an accredited aca- 
demic entity. This entitles the department to 
most Station Member benefits listed above. 

Professional Membership ($30/ year) is 
available to those persons employed by or 
affiliated with professional companies in the 
media and other industries with an interest in 
college broadcasting. Professional members 
receive a subscription to College Broadcaster 
and the NACB Newsletter, discounts on NACB 
promotional services and conference registra- 
tions, and access to the NACB Listserv. 

Individual Membership ($20/year) of- 
fers a wide variety of benefits to individual 
students and faculty. This membership in- 
cludes a personal subscription to College Broad- 
caster magazine and the NACB Newsletter 
poster, discount NACB conference registra- 
tion, access to the NACB Listserv, and carries 
one vote in NACB affairs. 
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AS PART OF OUR COMMITMENT TO HELPING 
talented young people Find jobs in television production, 
we invite you to send your resume to us at: 
Comedy Central, 1775 Broadway, New York, NY 10019. 
Please be sure to indicate whether you'd like your 
rejection letter addressed Mr., Mrs., Miss or Ms. 


Comedy Central salutes the Finalists in the College 
TV Comedy Series category. In a few years we'll probably be 
paying some agent a big fat Fee to get you to work For us. 


“ : hoon ath [ [" 
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A&E Networks 


Is a proud sponsor of the 


3rd Annual U Festival 
of Student Film 
& Video Awards. 


Pe. 


nT 


Time Well Spent. HISTORY TV NETWORK 


© 1993 A&E Networks. Hearst/ ABC/NBC. 


TAKE A TRIP TO EUROPE 
ON 
SATURDAY NIGHT 


DEPARTURE: 10:00 p.m. 
DESTINATION: Planet Dance 
COST: Nada, Zip, Zilch, Nothing 


Come to the Sound & Stations' Biltmore Hotel Suite after the 
3rd Annual National College Radio and TV Awards. 


If you need info, come by the Sound & Stations 
booth or call Dan Springer at 401-421-0700 


Gongratulates 


all of this year’s entrants, 
and salutes the excellent 
work of the NACB. 


e’re proud 
to present the HBO 
Comic Relief Special 
Events Award to the © TELEVISION : 
next generation of ° FOR THE f N n 


broadcasters. 


Turner Network Television proudly 
congratulates all entrants, and ts pleased to 
support the NACB and the future of our industry. 


ANON er 


leoe Musig 


PY. IN 
TELEVISION 


FREE RADIATE! 
Ee 
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New federal rules now allow the use of an AM vertical antenna on many educational campuses.* 


To help you benefit from these new regulations, Radio Systems, Inc. has developed an efficient, 
easy to install and operate, complete AM transmission package. 


The system includes a proprietary AM antenna, antenna tuning unit, transmitter, all hardware, 
cable and connectors, and complete installation instructions. 


Contact Radio Systems for regulations and pricing to see if a vertical antenna system is nght for 


your station. 
“PCC regulations require eciemetes with ae able part wulations which eae eda outside the anpysemnin? interference with 
licensed broadcast stations Radio Sys mplete applic rules 


Rapio 5 5 TEMS w INC. 


110 High Hill Road + P.O. Box 458 * Bridgeport, NJ 08014-0458 + (609)467-8000 * FAX (609) 467-3044 


RADIO 
NETWORK 


A weekly half-hour of new music and 
the best of SPIN on more than 250 
college stations. 


To add SPIN Radio to your station's 
programming, call (612) 338-2211. 


Congratulations to 


NACB 


On Your 
6th Anniversary 


Join Us a Atlanta 
April 1-2, 1994 
for the 16th Annual 
Black College Radio Convention 


For Information: 
Convention Chairman 


Black College Radio 
P.O. Box 3191 
Atlanta, Georgia 30302 
(404) 523-6136 


THE EUROPEAN HIT SURVEY 
With Bobby Sicilia 


Two Hours of the latest 
News...Trends...Lifestyle Tips... 
and the Hottest Music... 
Interviews with the Hottest stars... 
and more about the latest in Europe 


Delivered to your station's doorstep weekly 
by 
the premier Dutch production company 
SOUND & STATIONS 


For more information contact Dan Springer 
During the NACB Conference 
Stop By Our Booth or call 
401-421-0700 


After The NACB Conference 
call 202-333-0700 


The E. ‘Zine 


Bringing You the European Scene 
and European Sounds 


The Only Alternative in College Radio 
Programming 


THE First MODERN, ALTERNATIVE, 
WHATEVER- Y OU- WANT-IT-TO-BE 
Rock PROGRAM 


Delivered In Whatever Format You Need 
(Satellite, Reel-to-Reel, DAT, etc.) 


Direct From Holland 
(with a brief stopover in Dallas) 


See and Hear The E. ‘Zine during the NACB 
Conference | 
and meet the host of the show, Bobby Sicilia. 


The Hottest 
Modern Rock From Europe 


: Brought toyou weekly by Bobby Sicilia 
The STATIONS of America and the producers of The European Hit Survey 


The SOUND of Europe 


For more information contact Dan Springer at 202-333-0700 


ASCAP Welcomes the Attendees of the NACB National Con- 
ference of College Broadcasters to the 2nd Annual 


ASCAP MUSIC SHOWCASE 


ASCAP brings some of its best up- 
and-coming artists to the stage 
once again to play their music just 
for NACB Conference attendees. 
If you don't know these performers 
now, you will someday: 


MACHINERY HALL ASCAP 


AMERICAN 


RICHARD BARONE SOCIETY OF 


COMPOLERS 
AUTHORS & 


THE FENWICKS 
PUBLISHERS 
The Voice of Music 


at the Last Call Saloon 
15 Elbow St., Providence 


Follow the Conference crowd as we 
% ! v7 walk down to the Last Call: From the 
| “A Biltmore, take Dorrance St. (going south) 
Sf dH six blocks, make a right onto Friendship 
a! ia St., go six blocks to Chestnut St. Make 
sey left onto Chestnut. Go up three blocks 
% and make left onto Elbow St. The fa- 
> sr paowe™ mous Last Call is straight ahead! 


For information about booking these artists 
at your campus after the Conference, contact: 


MACHINERY HALL: Mary Davey, 617/329-7760 ¢ fax 61 7/329-9508 
RICHARD BARONE: Vince Mauro, 212/581-7220 « fex 212/581-2435 
THE FENWICKS: Dave Lory, 212/956-3335 © fax 212/956-3930 


Providence’s Business 
& Social Address 


The Omni Biltmore 
has enjoyed an 
impeccable 
reputation among 
the city’s finest 
hotels for more 
than half a century. 
Restored to its 
original 1922 
grandeur, it is the 
perfect location for 
all your hotel 
needs. 


* Elegant Surroundings 

* Outstanding Service 

* 17 Meeting and Function Rooms 
* Large, Oversize Guest Rooms 

* Affordable Prices 

* Award Winning Chefs 


OMNI &% BILTMORE HOTEL 


Kennedy Plaza 
Providence, Rhode Island 02903 


401-421-0700 


If you're looking for a convenient way to 
get around town and see the sights... 


THHURIFTY CAIR 
NWA 

1S 

The official car rental 


service for the 
6th Annual National Conference 


of College Broadcasters 


Best rates in the area! 


Call 1-800-367-2277 


and ask for their special weekend rates. 


THE NEW 


RICCOTTI's 


68 Dorrance St. + 2 blocks up from the Biltmore 
OPEN 7:30 AM - 10:00 PM Monday-Saturday 


NOW SERVING: 
Homemade Soups, Pizza (slices or whole) and Muffins! 


TILL 11 AM BREAKFAST TILL 11 AM 


SERVING: Pancakes, French Toast AND Hot Coffee or Tea 
Special 99¢ Breakfast (2 eggs, homefries and toast) 


ALSO HAVE: New York Weiners, Spinach Pies 
' French Fries, Onion Rings 


SERVING BREAKFASTS/LUNCHES/DINNERS 


BNEW 221, 
RESTAURANT aa 


2 blocks from the Omni Biltmore Hotel 
351-0300 


Biltmore 


NEW 
Hotell | 
JAPAN [_ ] Rented 
Washington St. oad Plaza 


City Hall 


SUBWAY” 


DOWNTOWN PROVIDENCE 


55 Eddy St. (behind Biltmore Hotel) + 751-9590 + Fax 751-9616 
and 255 Weybosset St. * 521-2020 * Providence, RI 02903 


Hot or Cold SUBS or SALADS 
WHEAT or ITALIAN Bread 


BMT: Genoa, Pepperoni, Ham, Bologna ......s.:ssssessesseessseesesecsseees PANS? | Se 3 O90 2.79 
Subway Club: Roast Beef, Ham, Turkey ....:.ssssssessssseesersees 21 4.39 tere 3.29 
ESCVal CANA) center Otte cestecescssacteccerssestacsacsscossesessesssastexeses 2A ee 3 OF secre 2.69 
Cold Cut Combo: Ham, Bologna, Salami (all turkey based)..... 1.99 .....2.99 ......2.29 
MEQGIGICE CNEESAb sc csccdiscssstescscsceacecesseatvdcesenceec’seseogees WOO 2.09 ore eel 99 
RAINIGKO Mi Sala Cl dedeesdeceeets toswccsesvccvsctcecvasdssesscsuceoceupessduss 2,69) <1.43:99 seeks 2.79 
SEIN AMEUT Es scanacessectsteetestessscsstuciecesneatecesstendssssecesonsneacses DAD. 0103.99) ccsses 2.69 
SGATOOC QUCTAD | tesceccicecuctacecssectesoncdsacessassadabactsehaesessss 2.99 54:99) eaces 3.29 
BAPE tite as toe cet eerassaceacsecseceesbcteccscipuaposeiocesss teers? AQ ah S.09e.s. 2.69 
ROASUI BEC sccscccoscseysesavanccener ss nnteectsescsassescevoostaptssettsoees 2.693 90a 2.79 
TURE VIB FCAS Ure caceeest covarsacevececss optvtoscscecsccsssnevgecsovessues 2 OR 3:99 a. 2.69 
STINE GICIICKEM BIO AST seccessuscsecsotesersssssacotecessenesorenseess ZAG 3.99 ee 2.69 
PUICEV) CBACOM  DOIUXCv- se. <ccecsecsesccscessesenssevenceseseesenee BAO 4.99 ore 3:29 
BET meemrseettat sc. cractcceayctcscscesiicssedssesconsssteveraessenssousuceaseses 2.49 .....3.49 

IGA al ameeeerttrectesesstecat ssrececcesvecsoesseresooscorsesertsasdecsase 1.99 .....3.19 

SEG aKmremetercrvetartassecatsccvorsccotrccsseveesCsstectstcssctecsaxsavaees: 2.79 .....4.39 
RSRIGKENIPALINIOSAM vacuscsen<scseccessxsesesosanddatvaetacsTeasseaseess> 2.49 .....3.99 

Soup to go w/SUB or SALAD (in season) 

All prices add 7% sales tax 


FREE FIXIN’S... 

Cheese + Onions + Lettuce + Tomatoes « Pickles 
Green Peppers + Olives + Salt + Pepper + Oil 
ON REQUEST... 

Mustard » Mayonnaise + Hot Peppers - Vinegar 


Sa a a a of ww 
| $1.00 off ! ! $1.00 off | 


any Large l any Large 

jSandwich or Salad) jSandwich or Salad, 
| expires Nov. 30, 1993 | | expires Nov. 30, 1993 | 
| Not valid with any other offer | Not valid with any other offer | 


NOW OPEN Eee 


| GREAT ITALIAN FOOD, 
| ALL-AMERICAN FUN 
NOW AT THE FOUNDRY! © 


Downtown Providence's 


a 


house salad and treshly-baked loaves of San | 


> newest Icalian restaurance Francisco sour- 


is the bizgese on-vomng dough bread 


show of sensory delighcs. And it’s all hap- At tamily 


DEAN ST. 


pening in The Foundry sold“ Boiler f louse prices \ 
FOOD: Imagine 11) made-trom-scratch FUN DECOR: 


Imagine acasual, 


spayhercti sauces to enjoy - from rich meat 


And tlouse 


sauce to our clam sauce fun, eclectic, All-American decor chac ll 


Specialcies like The In- knock your socks oft. Stained 


credible 15-Layer Baked 
Lasagne. And Feasts - 
combination platters for 


those dining: occasions 


xhass, uniqueanciques, and bric 
a-brac galore tor people of all 
ALCS 


So pacher your family 


when you want ic all, or your tumuly of frends and 


luc can’t decide what come, sit, ear, and enjoy a din- 


Encrees include 


Warehouse 


FD 
THE SPAGHETTI WAREHOUSE © IN THE FOUNDRY © ONE LELAND STREET # 454-7555 


: Seon Feet bare hies eho rous Diners cod) Menienabihe Portes Duby bree Pohang 


mu experience youll never 


a 


MUINESTFONC SOUP OFCrisyy foruer 


providence 
rhode island 
401 272 3620 


lunch . dinner bar 


Three Steeple Street 


4 

ah n | % 
Sy A © 
é S 

99 Kennedy Plaza (across from City Hall) 
S E > 
- 621-8213 re 
= Thu.: True Lies (rock) 3 

| 
S) Frn.: Funk Monks Se, tan : 
= (show band) > oho” 
a Sat.: Love Train (rock) a », ue 
COFFEE SHOP ote” 
OPEN 6 AM. a 


JOHN'S RESTAURANT 


116 UNION STREET 
PROVIDENCE 


| BEER & WINE 
Open 6am - 5pm 


It's New, 


IN*PROV 


CET TAs" DUV.7 N'A It's Exciting, 


It's Italian! 


Iry our NEW Menu 
by John Elkhay & David Macera 


+ Free Valet Parking Friday & Saturday Eves + 


FLEET CENTER # 50 KENNEDY PLAZA # PROVIDENCE + 351-8770 


New Menu 
New Chefs 
New Review 


KL KT KL aX 
Rhode Island Monthly - January 1993 


"The chef's passion and skill make the cuisine memorable 
and worth the drive." 
Boston Globe - April 15, 1993 


ANGELS 


RESTAURANT 


125 NORTH MAIN STREET, PROVIDENCE, RI 02903 + 401-273-0310 
Open 7 days + Reservation for parties of 6 or more. 


73 Richmond Street 
Providence, R.I. 
421-1698 


PROVIDENCE'S Ei Novl2: Sat. Nov. 13: 
LUNA « Blairs Are We Dead 


ALTERNATIVE Carrage * Yet? * Tree * 
MUSIC CLUB Dreams Made Altered Minds 


Flesh * Mole Lockdown ° 
People Post Mortem 


Thurs. Nov. 11 
Stupid Dance Party 


$1.00 OFF WITH YOUR NACB CONFERENCE BADGE 


end Downtown - Biltmore area; start Wickenden St. - S. Main St. area ads 


TOKYO Restaurant 
SUSHI BAR 


Experience a bit 
of Japan on the 

Historic East Side. 

° Tatami Koons Avatable 


231 Wickenden Street — Providence Rl 331-5330 


FELLINI CAFE & PIZZERIA 


& q2 WHJY Pizza Awards 
Fede Ge Winner - Best New York Style Pizza 


* by the slice or whole 
* whole wheat thin crust 
¢ ... and other Italian sandwich specialties 


166 Wickenden St. 
To Order, call 751-6737 


" Fastest delivery 


If you're homesick for N.Y. style OPEN DAILY 11am - 2am 
pizza, call or come on down! 


| | 
$3.00 off any pizza = 
with this ad! e 


Delivery to all downtown Hotels! 


fruit smoothies ® fresh squeezed juices ® baked goods bd 
cappuccino ® espresso ® exotic coffees 


THE place for a relaxing break during the NACB Conference or 
to get you started for the day... 


Great coffee, 

espresso & cappuccino 
Homemade Italian lunches 
Friendly atmosphere 


Open before the day’s 
nferen sion in! 
Mon.-Thu. 7 a.m. - 5 p.m. 
Friday 7 a.m. - 4 p.m. 
Saturday 8 a.m. - 3 p.m. 


Enjoy your coffee by the roaring fire from our two working 
fireplaces! 


257 South Main Street, 421-0787 


end Wickenden St. - S. Main St. area; start Thayer St. - Brown U. area ads 


STREET 
BREAKFAST- 331-7879 


CHAMPAGNE 


...Greek Souvlaki, Greek : $1 off w/purchase of $5 
Salads, Kabobs, Mousaka, l or more at Andreas. 

Seafood, Etc. | One coupon per person. 

WOOD CHARCOAL BROILING.| | _ Good until 11/15/93. a 


Vermont’s Finest 
Ice Cream & Frozen Yogurt». 


255 Meeting Street 
Providence « 421-1114 


" THE music YOU 
Ta M > WANT AT GREAT 


TRACKS © errces: 
ay Tanrmn 0S ALL USED CDs 
are 30% off 


Friday 11/172, 
Saturday 11/13 
listen before you buy 

on our customer CD 

players. 


When I get a little money, 
I buy books; 
and if any is left, 
I buy food and clothes. 


— Desiderius Erasmus— 


f=" Brown 244 Thayer Street, Prov., RI 02912 
& O Mon-Sat 9-6, Sun 11-5 * 401-863- 
# =t8 Bookstore ata ite ae 


When you're at 
Brown during the 
Conference, THIS 
is the place you 
eat. Period. 


Breakfast & Lunch servedalil day. 
Egg white omelettes * Sensational burgers * Fresh-roasted turkey 
Homemade banana bread « and fat-free coffee cake 


Only two blocks south DAY & LATE-NIGHT HOURS: 


from Salomon Center Mon.-Fri. 7am-2pm 

auditorium at Sat. 8am-3pm, Sun. 9am-3pm 

125 Thayer St., then we re-open LATE... 
272-0412 Thu, Fri. & Sat.:’ Midnight to 3am! 


Offering the Finest in Tex-Mex and Grilled Food 
Also a Wide Variety of Beer & Spirits 
Open for Late Night Dining 


272 THAYER STREET ¢ PROVIDENCE, RI 
FOR TAKE OUT: 273-RIBS 


If you think 
radicchio is an 
Italian dissident, 


have we got a salad 
for you! 


a 
@ CrA  LAWEaOsRLNEIVA CAFE B 


161 Cushing St. Providence's East Side 
521-0770 


273 Thayer St. 
Providence 

65 Weybosset St. 
The Arcade 
Providence 


Get Ahead With BMI 


America’s Hit Music 


London 
New York Nashville Los Angeles 79 Harley House 
320 W. 57th Street 10 Music Square East 8730 Sunset Blvd. Marylebone Road 
New York, NY 10019 Nashville, TN 37203 Los Angeles, CA 90069 London, England NW1 5HN 


(212) 586-2000 (615) 291-6700 (310) 659-9109 011-4471-935-8517 


Student TV/film/video entry rules this side; Radio rules on reverse 


The 3rd Annual. 
National College TV 
Programming Awards 


College television is a fast-growing segment of the 
media industry. In recent years, technology has 
advanced to allow student production groups with 
limited budgets to acquire broadcast-quality 
equipment. That along with distribution on public 
access and campus cable channels have been two 
major factors helping hundreds of college TV 
stations spring up all over the country. However, 
these stations would be nothing without good 
programming. These Awards were created to 
recognize the best of that student programming in 
various genres, and to inspire student producers to 
continue to push the limits—to experiment with 
variations of established forms, create new ones 
and develop innovations that may one day be used 
by the TV world at large. 


RULES 
Entry Guidelines 
For this year’s awards, programs must have been 
initially aired on a college or school TV station 
between 10/1/92 and 9/30/93. Programs previ- 
ously aired on U Network are eligible but will 
receive no special consideration; producers must 
enter it (see Entry Format). 


Award Categories 

Series (defined as more than one episode) for 
broadcast on a student TV outlet that have aired 
between 10/1/92 and 9/30/93 in any of these 
genres are eligible: 1) Comedy (including 
sitcoms), 2) Documentary/Public Affairs; 3) 
Drama (includes soaps), 4) Educational, 5) Music, 
6) Magazine, 7) Newscast, 8) On-Air Promo and 
9) Sports. Except for On-Air Promos, which need 
not be from a series, any single (one episode) 
works or series not aired on college TV may enter 
the appropriate U Festival Awards category (see 
next section). 


The 3rd Annual U Festival of Student Film and 
Video Competition 

U Festival was created to recognize the best 
student film and video productions in various 
genres outside of what airs on college television, 
and to inspire student producers to continue to 
push the limits—to experiment with variations of 
established forms, create new ones and develop 
innovations that may one day be used by the film/ 
video world at large. 


Entry Guidelines 

For this year’s awards, works must have been 
produced between 10/1/92 and 9/30/93. Programs 
previously aired on U Network are eligible but 


will receive no special consideration; producers 
must enter it (see Entry Format). We’re looking 
for the most creative, innovative and highest- 
quality work you’re doing. 


Award Categories 

Any film or video project produced by a student or 
group of students while enrolled in school in any 
of the following genres is eligible: 1) Drama, 2) 
News/Documentary, 3) Experimental (living or 
animation), 4) Music, 5) PSA/Promo spot and 6) 
Special Event. Works need not have been made as 
part of a course nor need have received academic 
credit. 


Other Important Rules for Both Competitions 
From alternative and rough to commercial and 
slick, the entry(ies) should demonstrate a striving 
for quality in writing, content and production 
values regardless of the type of equipment used 
and be of interest to a college audience. The 
awards will be administrated by the National 
Association of College Broadcasters (NACB). 
NACB is the non-profit trade association for 
primarily student-staffed TV and radio stations in 
the US. 


Prizes 

1st and 2nd Place awards ($200, $100) will be given 
to winners in each National College TV Awards and 
U Festival category. Honorable Mention Certificates 
will be given to runners-up in each category. Winners 
and other finalists’ works will be 
considered for national airing on 
U Network, the student 
TVsatellite network. (The num- 
ber of runners-up and award win- 
ners may vary by category based 
on number of deserving entries as determined by 
judges. NACB may reduce prize awards on 
unsponsored categories without notice.) 


Judges 

The Blue Ribbon Panel of judges will be com- 
prised of leading individuals in the TV/film 
industries representing a broad cross-section of 
programming orientations. An initial screening of 
entries will be conducted by NACB’s full-time 
staff of directors. No judge is currently affiliated 
with any particular college. Finalists will be 
notified by early November 1, 1993. 


Presentation of Awards 

Prizes will be awarded by leading figures in the film/ 
TV industries at a gala ceremony highlighting all 
student finalists, attended by an estimated 700 stu- 
dent and professional broadcasters at the NACB’s 
National Conference of College Broadcasters on the 
evening of November 13, 1993, at Brown University 
in Providence, R.I. Winners will not be announced 
until the awards ceremony. Finalists are strongly 
encouraged to attend the Conference. 


Entry Format 

You may enter as few or as many award categories 
as desired. There is no entry form or fee for 
NACB members (non-member entry fee is $5/ 
category; call NACB if unsure of your member 
status), but all entries must contain the following: 
For College TV Awards entries, send your best 
episode only. Multiple episodes or a compilation 
of segments from various episodes will not be 
accepted. U Festival entries must be the complete 
single work. 

Please attach the following to each tape 
entered, even if you are mailing more than one 
tape per package: Name of Program; Length; 
Name of Award category; Indicate if for College 
TV Awards or U Festival; Program genre; List of 
producer(s); Main contact name + mailing address 
& phone; Call letters/name of station that program, 
was aired on (if for College TV Awards); School 
name; Mailing address (if not contact address). 
Regardless of original format, entries are accepted 
only on 3/4” or SP or 1/2”VHSor S-VHS tape. 


Deadlines 

All videotapes and entry information must be 
postmarked or delivered by Oct. 8, 1993. Mailing 
address: National College TV Programming 
Awards, NACB, 71 George St., Providence, RI 
02912-1824. No late entries will be accepted. 
NACB is not responsible for any incomplete, lost 
or misdirected entry materials and cannot return 
any. NACB will not accept entries with any 
application materials postage due. 


Questions? 

If you have questions or need any additional infor- 
mation, please contact NACB at 401/863-2225 (tel.) 
or fax to 401/863-2221. If you are unsure about 
anything, get your questions answered early so you 
have time to prepare missing or supplementary ma- 
terials before the deadline. 


Attention: Stations, Studios, Networks, 
Production Companies and Other 
Professional Media Outlets: A few category 
sponsorships are still open. Contact NACB at 
401/863-2225 (fax: 401/863-2221) to show 
your support for U.S. student video and film! 


The Interep Radio Store 3rd Annual National 
College Radio Awards formally recognizes 
college radio for what it does in a bold, dynamic 
way. The radio industry has demonstrated its 
commitment to the radio's future by sponsoring an 
annual competition that honors outstanding 
student broadcasters, inspires them to excel in 
various aspects of college radio station operations 
and encourages them to pursue radio as a Career. 


The Interep Radio Store and radio stations around the 
U.S. have committed thousands in cash prizes to- 
wards these awards, administrated by the National 
Association of College Broadcasters (NACB). NACB 
is the non-profit trade association for primarily stu- 
dent-staffed radio and TV stations in the U.S. - 


RULES 
Entry Guidelines 
The awards recognize outstanding work in college 
and school radio. For this year’s awards, work 
described must have been done and/or broadcasts 
aired between 10/1/92 and 9/30/93. Entrants for 
Faculty Advisor/Staff category must have held the 
designated post at least six months during this pe- 
riod. Generally, we’re looking for the most creative, 
innovative and highest-quality work you’re doing. 
From alternative and rough to commercial and slick, 
the work should demonstrate a striving for quality, 
that you have concern for and relevance to those you 
serve and show promise for the future. 
Station Awards 
The Station Award categories were designed to rec- 
ognize college radio stations for their outstanding 
efforts off the air as well as on-air. Quality, not 
quantity, and substance, not packaging, are impor- 
tant elements for these written submissions. 


1. Community Service Programming: Describe in 
detail your station’s programming in light of the 
community served, using the following questions as 
a guideline. How does your overall programming 
serve community needs (rather than a series of DJs 
spinning their favorite records)? How is the station’s 
programming unique in its market? What specific 
feedback have you received indicating that your 
programming is appreciated? What has your station 
done, on air and off air, to serve the campus (and, for 
stations with an off-campus audience, the off-cam- 
pus) community? Relate specific instances of im- 
pact that your station has had in the community. 


Suggested supplementary materials: press releases, 
sample tape of PSA’s aired, press clippings, etc. 


2. Promotion/Marketing Campaign: Describe in de- 
tail your station’s most unique and successful pro- 
motion/marketing campaign during the past year, 
using the following questions as a guideline. How 
was the promotion organized? Who participated in 
it? How long did the promotion last? What impact 
did it have on your station personnel’s morale, audi- 
ence, etc.? How did you target particular segments 
of your potential audience and/or sponsors in this 
marketing effort? How was the promotion incorpo- 
rated into the station’s overall programming scheme? 
Into the fundraising scheme? What was the goal of 
the promotion? Did you attain that goal? 


Suggested supplementary materials: promotional 


flyers, samples of items created, recent program 
guide, tape of promo spots aired, press clippings, etc. 


3. Station of the Year: Describe in detail your 
station’s management and operations as a whole, 
using the following questions as a guideline. What is 
your station structure? How is it well-suited to 
college station management? What does your train- 
ing program consist of? How is it successful? Is the 
staff primarily student or community based; are they 
compensated? How do your departments interact? 
How is problem-solving addressed in meetings and 
elsewhere? How is work delegated to insure comple- 
tion of tasks/projects? How is leadership demon- 
strated within the station? What do you think makes 
your station unique in its operations? 

Suggested suppleme aterials: copy of train- 
ing program guide, station policy and procedures 
manual, mission statement, station newsletters, sub- 
stantial staff memos, etc. 


Individual Works Awards 

An “Individual Work” is defined as program pro- 
duced primarily by a student or group of students 
while enrolled in school intended for broadcast on a 
student radio outlet or is an individual staff award. 
The Individual Works categories are: J) Creative 
Production (comedy, drama, etc., length 1-30 min.), 
2) Creative Promo (up to 1 min.); 3) DJ/On-Air 
Personality,4) News Report, 5) Public Affairs/Maga- 
zine program, and 6) Sports PBP/Color Commen- 
tary. Max. entry length: 30 minutes per category per 
entrant. All programs must be submitted on standard 
audio cassette and should demonstrate a striving for 
quality in writing, content and production values and 
be of interest to a college audience. 

In addition, all Faculty/Staff at a radio station 
based at a college, school or other educational insti- 
tution may enter or be nominated for the Faculty/ 
Staff category. Please describe in detail the faculty or 
staff participation at the station, using the following 
questions as a guideline. Which areas and to what 
extent of station operations is this person involved? 
How has this person helped the station grow, yet at 
the same time, maintained an advisory position? 
How does this person help students become effective 
station leaders and managers? What contributions 
and qualities do you think make this person unique? 


Prizes 

1st and 2nd Place awards will be given to winners in 
each Station and Individual Works ($200, $100) 
category, except Station of the Year ($400, $200). 
Honorable Mention Certificates will be given to 
runners-up in each category. (The number of run- 
ners-up and award winners may vary by category 
based on number of deserving entries as determined 
by judges. NACB may reduce prize awards on 
unsponsored categories without notice.) 


Judges 

The Blue Ribbon Panel of judges, chaired by Ralph 
Guild, Chairman/CEO of The Interep Radio Store, is 
comprised of leading individuals in radio represent- 
ing a broad cross-section of the medium from the 
programming, marketing, community service and 
management aspects of the industry. An initial 
screening of entries will be conducted by NACB’s 
staff directors. No judge is affiliated with any 


particular college radio station. Finalists will be 
notified by November 1, 1993. 


Presentation of Awards 

Prizes will be awarded by leading figures in the radio 
industry at a gala ceremony highlighting all student 
and station finalists, attended by an estimated 700 
student and professional broadcasters at the NACB’s 
National Conference of College Broadcasters on the 
evening of November 13, 1993, at Brown University 
in Providence, R.I. Winners will not be announced 
until the awards ceremony. Finalists are strongly 
encouraged to attend the Conference. 


Deadlines 

All application materials must be postmarked or 
delivered by Oct. 8, 1993. Mailing address: Na- 
tional College Radio Awards, NACB, 71 George 
St., Providence, RI 02912-1824. No late entries 
will be accepted. NACB is not responsible for 
incomplete, lost or misdirected entry materials and 
cannot return any. NACB will not accept entries 
with any application materials postage due. 


Entry Format 

You and your station may enter as few or as many 
award categories as desired. There is no entry form 
or fee for NACB members (non-member entry fee is 
$5/category; call NACB if unsure of your member 
status), but all entries must contain the following: 


Individual Works Awards 

Please attach the following information to each tape 
entered, even if you are mailing more than one tape 
per package: Name of award category; Program 
genre; Name of Program; Length; Listof producer(s); 
Name of main contact + mailing address & phone; 
Station where program was aired (call letters); School 
name; Mailing address (if not contact address). 


Station Awards and/or the Faculty/Staff award 

Please attach the following information to each award 
being applied for, even if you are mailing all your 
written submissions in the same package: Station 
name; Main contact name; Mailing Address; Phone; 
School name. (Max. 20 pages per award category, 
except if including pre-existing station publications, 
which are acceptable if bound. No print entry mate- 
rials exceeding 8.5" x 11" will be considered.) 


Questions? 

If you have questions or need any additional infor- 
mation, please contact NACB at 401/863-2225 (tel.) 
or fax to 401/863-2221. If you are unsure about 
anything, get your questions answered early so you 
have time to prepare missing or supplementary ma- 
terials before the deadline. 


What is The Interep Radio Store? 

The Interep Radio Store is the nation’s largest full-service 
sales and marketing company forradio advertising. Itis the 
parent company that own and operates seven national 
radio representation firms: Durpetti & Associates, Group 
W Radio Sales, HNWH Radio Sales, Major Market 
Radio, McGavren Guild Radio, Schubert Radio Sales and 
Torbet Radio, as well as The Interep Radio Store Net- 
works, Cabellero/MG Spanish Media and a number of 
support services including research, marketing and pro- 
motional assistance. 
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NACB Mission Statement 


Founded in 1988, The National Association of College Broadcasters is a non-profit 
corporation formed: To provide an exchange of ideas, programming and information 
in the student media community and among students, faculty and professionals; To 
facilitate growth, prestige and recognition of the student media community; To 
protect and lobby for the laws and regulations that affect the student media 
community to the extent allowed by law; To encourage and assist student stations 
and individuals in attaining high standards which will enhance the communities 
served; To provide opportunities for individuals with an interest in media and 
communications; To support student media and encourage unique and creative 
innovations in that community. 

Take an active role in NACB 

You really do get out of it what you put into it 


NACB Executive Board of Directors 


NACB is a member-run organization, serving our constituency based on their needs and feedback. 
Beyond talking with stations on a daily basis, NACB has —as written in its by-laws— an Executive Board 
of Directors (E-Board) who assist in the operations of the association, working closely with the staff 
in Providence. 

NACB E-Board members are elected for a one-yerm term at the NACB Business Meeting held at the 
National Conference. Students, staff and faculty from NACB member radio and TY stations as well as 
individual NACB student and faculty members are encouraged to run for a position on the E-Board. 
E-Board duties include strategic development of new programs, member outreach, association 
financial planning, and representation of members at industry conventions. 

Those members interested in running for the E-Board must call NACB at (401) 863-2225 to receive a 
formal application. Members must be present on Thursday for an informational meeting. Each final 
round candidate will have the opportunity to speak at the NACB Business Meeting on Friday to discuss 
their ideas for the Association. Because the term runs January through December, those graduating 
in May, 1994 are not eligible. 


ll Board 


With the launch of U Network in the fall, NACB has also established the "U Board." This separate entity will be 
comprised of a NACB staff member plus four individuals from NACB member TY stations that are U Network affiliates. 
The U Board will coordinate U Network programming and national promotions. In addition, U Board members will 
assist U Network in signing up new affiliates and researching new programming. 

Those members; U Network affiliates interested in running for the U Board must call NACB at (401) 863-2225 to 
receive a formal application. Members must be present on Thursday for an informational meeting. Each final round 
candidate will have the opportunity to speak at the U Network affiliates meeting on Friday to discuss their ideas for U 
Network. Because the term runs January through December, those graduating in May, 1994 are not eligible. 


Faculty/Staff Advisory Board & Committees 


We invite NACB Faculty and Staff members and advisors to NACB member radio and TY stations to take a more active role in the 
association in order to develop more services. 

The Faculty/Staff Advisory Board (F/S Board) is comprised of NACB faculty and staff members who work to address issues of 
particular concern to student station advisors and staff. The Board is now encouraging their peers to join a committee of their 
interest. 

The four major project areas of the F/S Board are Academic/ professional development (to establish and implement guidelines for 
evaluating creative works for tenure and promotion consideration); Curricula issues (to forge a closer link between classroom 
instruction and industry needs, as well as share information about various communication programs); Publications (to develop an 
annual scholarly journal and other faculty/staff-specific publications); and Special projects (to develop other membership projects, 
networking and cooperative ventures). 

Interested individuals should call NACB at (401) 863-2225 to receive further information or plan on attending the National 
Conference on Thursday for a special FS Board & committees meeting. 


Call for Papers 


Interested individuals are encouraged to submit abstracts relating to this year's conference theme “Fast Forward: Convergence in 
Communications" for an academic audience. Topics should be related, but are not restricted, to: (1) Station Operations (for student-run radio or 
TV); (2) Media Curricula, including telecourses and innovative approaches; (3) Media Industry issues, which may include governmental policies, 
technological advances or marketplace trends; (4) New and developinh technologies; (5) other communications/media research. 

Papers should be accompanied by an abstract, no longer than 250 words. Cover page should be marked "Debut" if the author has not 
previously presented at a state, regional, national or international conference or has not had the paper published. Please indicate which topic 
area you have chosen to cover. Original pieces may be considered for publication. 

Please send 4 copies of papers and abstracts by September 30, 1993 to: Call for Papers, NACB, 71 George St./Box 1824, Providence, Rl 02912-1824. 
Finalists will be notified no later than October 15, 1993. Papers will be presented on Friday, November 12 as part of the National Conference. 


6th Annual National Conference 
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Dear College/School Students, Faculty and Media Professionals, 


Whatever media conferences you ve ever attended, or if you have yet to, the Sixth Annual National Conference of College Broadcasters has got to be on your 
list. It is the most comprehensive, easily affordable media convention with real value for those interested in learning more about the industry. Exchange 
ideas with your peers nationwide and with the foremost professionals in media fields ranging from film and video to radio and music and more in 80 
sessions. Whether you are looking for insider insights on career opportunities, improving operations at your campus radio or TY station, trying to 
understand where the media is headed in these fast-changing times, or all of those, the NACB National has your answers! 

If you're a NACB member, you already know about our station handbook, magazine and newsletter poster; our Member Support Network, including expert 
legal and engineering advice; on-line computer listserv; and regional conferences. This Conference will include the election of the first U Board, the body to 
oversee operations of the expanded U Network, NACB’s satellite programming service featuring America’s best student productions in all genres. 

Another important first at the Conference will be the Media Job Fair. Representatives from top media companies will be conveniently all in one place to 
tell media-oriented students what’s available for them in today’s job market and what it takes to get hired by their companies specifically. 

As for entertainment, don’t miss the 2nd Annual ASCAP Music Showcase, featuring some of America’s best new bands live. We'll host the 3rd Annual 
College TV Programming Awards, U Festival of Student Film and Video and The Interep Radio Store National College Radio Awards. Stations must apply now 
(see separate entry poster or call NACE to enter) to win over $7,000 in cash prizes, which will be awarded in two gala evening ceremonies during the 
conference. 

This year’s conference theme, “Fast Forward: Convergence in Communications,” is to remind you that the rapid changes in our media are also bringing 
them together. But the technology doesn’t change the need for innovative programming. If anything, opportunities are wider than ever, but not in the 
traditional radio/TY job areas we've known. Here’s the place to understand what’s in it for you, in terms a novice will understand. 

If you're ready to look beyond your campus at the media of tomorrow, don’t miss this once in a lifetime conference! 


Sincerely, 


Glenn Gutmacher 
Executive Director, NACB 


1 Media Capitals Prize Drawing 


Come to the NACB National Conference and You May Win an Intensive Media Week in Summer ‘94 in Either of These Exciting Areas! 


The Media Workshops, Los Angeles, CA. 


$695 includes room and board at UCLA 
If you're interested in the TV and film busineses, this is a once-in-a-lifetime experience. You'll meet the leaders at studios such as Paramount, Disney and 
Columbia. It’s a behind-the-scenes look at what actors, writers, directors, producers and the rest really do, and how to follow in their footsteps. 


The Sports Business Workshops, New York, NY. 


$650 includes room and board at NYU 

Experience intensive and detailed meetings with key executives from the major professional sports leagues (NBA, NFL, NHL, MLB), network TY sports 

operations at NBC Sports, professional team and stadium management (Madison Square Garden and its teams, the Knicks and Rangers), as well as sports 
i licensees, corporate sponsors and ad agencies. 


Two prizes each valued at $650 or more! (4s profiled in Cosmopolitan and Sports Illustrated magazines and on E! Entertainment Television.) There's no 
charge to enter, but only attendees of the National College TV and Radio Awards at the NACB National Conference can win! All prizes provided by The Career 
Network Foundation, a non-profit educational foundation. For more information, call 800-628-9675. 


Call for Student Works 


3rd Annual National College Television Programming Awards 
& the 3rd Annual U Festival of Student Film & Video Awards | 
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